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ON THE COVER:
Sgt. 1st Class Jason Clevenstine checks 
out the Army “Sky Soldiers” AH-1F Cobra 
during a break in the action during the 
Pittsburgh Wings over Pittsburgh Air show 
held Sept 10-11 at the USAFR 911 air base 
in Pittsburgh.
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The Soldiers Creed
I am an American Soldier.

I am a Warrior and a member of a team. I 
serve the people of the United States and live 
the Army Values.
I will always place the mission first.
I will never accept defeat.
I will never quit.
I will never leave a fallen comrade.

I am disciplined, physcially and mentally 
tough, trained and proficient in my warrior 
tasks and drills.  I always maintain my arms, 
my equipment and myself.
I am an expert and I am a professional.

I stand ready to deploy, engage, and destroy 
the enemies of the United States of America 
in close combat.

I am a guardian of freedom and the American 
way of life.

I am an American Soldier.
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The battalion newsletter is authorized by 
AR360-1 for members of the U.S. Army. Con-
tents of this publication are not necessarily 
the official views, or endorsement by the 
U.S. Government, Department of Defense, 
Department of the Army, or the U.S. Army 
Recruiting Command. 

The newsletter is published bi-monthly by 
the Advertising and Public Affairs (A&PA)  
Office, U.S. Recruiting Battalion - Harrisburg. 

Please mail or e-mail submissions and 
letters to: 
A&PA U.S. Army Recruiting 
Battalion - Harrisburg,
54 M Ave., Suite 11
New Cumberland, PA 17070
COMM: (717) 614-2218
FAX: (717) 614-2241
E-mail:  1ebn-apa@usarec.army.mil

The newsletter is currently distributed elec-
tronically and will be sent to everyone on 
the battalion distribution list and to those 
who request a copy.

Deadline submissions for Oct/Nov. 
edition is November 15.

LEADERSHIP CORNER     
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Harrisburg Battalion Mission 
Harrisburg Recruiting Battalion conducts trans-
formation to Pinnacle and full spectrum recruiting 
operations within the battalion area of operation 
in order to achieve FY12 mission, expand market 
share, execute specified training and command 
initiatives while maintaining a culture of values 
and Warrior Ethos, and ensuring the quality of life 

of its Soldiers, Civilians, and Family members.

Ask, Care, Escort.
Suicide Prevention - Recognizing the signs and taking 
action.
 
   On Friday, September 30  the battalion conducted suicide prevent-
tion training.  This training is imperative to the success of the Army 
Suicide Prevention Program as it rests upon proactive, caring and 
courageous people who recognize the imminent danger  and then 
take immediate action to save a life.  
   Ask, Care, Escort.  A key element of suicide prevention is for Sol-
diers to recognize when a fellow Soldier may be at risk for suicide, 
ask about it, and assist the Soldier who is thinking about suicide 
to get specialized help. The assumption is that Soldiers know each 
other best, and understand and relate to common experiences.
   Ask. Care. Escort. (ACE) is used to reinforce the basic concepts 
needed by a battle buddy in order to help a suicidal Soldier. 
 

 Ask your buddy about his or her suicidal thoughts. 
 Care for your battle buddy by understanding that your 
battle buddy may be in pain. 
 Escort your battle buddy immediately to your chain of 
command, chaplain or behavioral health professional.

   Now more than ever, our Soldiers need firm, fair and consistent 
leadership.  We have a tremendous influence on increasing help-
seeking behavior, reducing high risk behavior and, ultimately, on 
reducing our unacceptable casualty rates. Each of us can make an 
immediate and positive impact on reducing Soldier risk.
   The good news is that Soldiers are seeking behavioral health care in record numbers with 
over 225,000 behavioral health contacts, indicating that our efforts to emphasize the impor-
tance of behavioral health are working. They are working because Soldiers recognize the 
importance of individual help-seeking behavior and commanders realize the importance of 
intervention.
   We must identify our Soldiers who are at-risk, mitigate their stress and, if necessary, person-
ally intervene to assist them. By working together we can provide holistic care for help-seeking 
Soldiers, while acting firmly to reduce the high risk population. We must increase health care 
access, and reduce the stigma associated with help-seeking behavior.  The overarching goal of 
this concerted effort is to increase resiliency in our Soldiers and Families who continue to serve 
under a high operational tempo. 
   Suicide prevention is every leader’s responsibility at all levels. Active engagement of every-

one can help to minimize the risk of suicide within 
the Army to stop this tragic and unnecessary loss of 
human life. Suicide prevention is everybody’s busi-
ness in The Army.

Lt. Col. Brian K. Jenkins
Commanding

Command Sgt. Maj. 
Reginald Washington

Command Sergeant Major



4 •   

U.S. Army has partnered with PA Careerlink to launch www.PAJobHelp.com.

   With the U.S. economy in the midst of the longest period of high joblessness since the Great 
Depression, the U.S. Army Reserve in Pennsylvania has hundreds of unique career opportuni-
ties and training to provide Pennsylvanians looking for work - Coupled with the over 52,000 job 
openings PA Career-
link has listed, this 
campaign will be able 
to link unemployed 
Pennsylvanians to 
many job openings. 
    The U.S. Army 
Harrisburg Battalion 
along with partners, 
Top Flight Media and 
PA Careerlink have 
teamed up to develop 
a plan that will help 
unemployed Pennsyl-
vanians find training 
and jobs in their com-
munities.
    “Many citizens don’t 
realize that the U.S. 
Army Reserve has a 
multitude of job op-
portunities for civil-
ians”, says Lt. Col. Brian 
K. Jenkins for the Har-
risburg Battalion.  He 
continues, “This new 
website (pajobhelp.
com) will showcase 
and feature the U.S. 
Army’s strength in 
partnering with com-
munities to promote 
jobs and career train-
ing within Pennsylva-
nia.  For example, we 
need mechanics, food 
service representatives 
and journalists – the 
Army Reserve gives 
civilians the chance to receive job training, work in their community and serve their country – 
part time or full time – the options available are endless”.  

PA Careerlink:
PA CareerLink(r) is your comprehensive one-stop employment services network. With 67 offices 
across Pennsylvania, you're never far from professional career counselors and specialists who 
can help you apply for job openings, write a better resume, craft a better cover letter, enroll in 
academic or training programs, apply for financial aid and more.

U.S. ARMY -  HARRISBURG BATTALION LAUNCHES 
NEW VIRTUAL JOB FAIR WEBSITE 
TO SUPPORT UNEMPLOYED PENNSYLVANIANS

armystrongpa.wordpress.com

SIGNIFICANT EVENTS

OCTOBER
NATIONAL HISPANIC HERITAGE MONTH 
(SEP 15 - OCT 15)

10 COLUMBUS DAY

12 CENTRAL PA SERVICE SUMMIT

15 OPERATION MILITARY KIDS: PA

21 RIVALRY TOUR - CENTRAL MOUNTAIN

31 HALLOWEEN

NOVEMBER
AMERICAN INDIAN HERITAGE MONTH

AVIATION HISTORY MONTH

3 PITTSBURGH ADVISORY BOARD MTG

5 FREEDOM TOYOTA SALUTE TO TROOPS

3RD WEEK - AMERICAN EDUCATION WEEK

11 VETERANS DAY

18-20 BATTALION ATC

24 THANKSGIVING 

29 ALL AMERICAN BOWL BAND  
PRESENTATION - CENTRAL DAUPHIN

30 ALL AMERICAN BOWL BAND  
PRESENTATION - BIGLERVILLE

DECEMBER
25 CHRISTMAS HOLIDAY

BATTALION NEWS
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    August marked the month the seeds were 
planted with 26 future Army Advocates in the 
Pittsburgh area. These individuals representing 
the state government, industry and education 
attended an Army Advisory Board meeting 
sponsored by the battalion at a north shore res-
taurant.  Everyone had the same goal, to build 
and maintain a community relations program 
with the Army in the Greater Pittsburgh area.
    The Advisory board program has been 
around for several years and recently efforts 
have stepped up to bring community-based 
grassroots programs to fruition in areas where 
there may be barriers based on fear, lack of 
knowledge and misinformation about the Army 
and Army Reserve.  Or where the Army realizes 
important Army Advocates may reside and re-
ally don’t know how to partner with the Army.   
The program is also an important tool to foster 
and maintain Centers of Influence (COI’s).
    When properly informed and motivated, 
COIs become passionate advocates and trusted 
sources of information. Over time, they can 
positively impact local perceptions of the Army 
and build an environment that is more favorable 
to the Army's recruiting message. Because of 
their status within the community, COIs can also 
be very effective in helping overcome recruiting 

obstacles, such as access to schools.
    Expanding on the Advisory Board concept, 
the U.S. Army has created a Grassroots Outreach 
Program to ensure that the value of being a Sol-
dier is well understood in the community and 
that positive attitudes toward Army service are 
fostered at the local level. While there is gener-
ally high awareness of the Army, familiarity with 
the specific opportunities for Soldiers and the 
full dimension of Army service is quite low.
    Based on initial introductory meetings like 
the one held in Pittsburgh, community leaders 
interested in partnering with the Army then 
sign on and meet, usually once a quarter as a 
planning committee to see how the Army and 
community can work together to promote a 
positive image of the Army and show job, train-
ing and educational benefits available to Army 
and Army Reserve Soldiers.  
    The initial Pittsburgh meeting, with support 
from program support representative from We-
ber Shandwick,  closed with a positive outlook 
for the future board with many attendees  ask-
ing for more information and looking forward 
to the next meeting, where the actual board will 
be created.

BATTALION NEWS

Blog: Ever wonder what doesn’t make the newsletter?
armystrongpa.wordpress.com

Facebook
facebook.com/armyrecruitingBnHarrisburg

Twitter: Real-time battalion updates from Facebook and the Blog
twitter.com/armystrongpa

Flickr:  Harrisburg Battalion photo gallery
flickr.com/armystrongpa

Stay Connected Daily with the 
Harrisburg Recruiting Battalion 



SPOTLIGHT

Meet the new XO
  Maj. James Covington became 
the new Harrisburg Recruiting 
Battalion’s new Executive Officer 
on July 8. 
 Covington’s prior assignment 
was in Wiesbaden, Germany as 
the 66th Military Intelligence Bri-
gade first Brigade S6. 
 Covington has prior recruiting 
experience. He completed the 
Recruiter’s Company Command 
Course at Ft. Jackson, S.C., on Feb. 
2, 2007 and, then, successfully 
commanded Greenville Recruit-
ing Company from Feb. 5, 2007 to 
Feb. 22, 2009.

 The Army Recruiting Battalion 
Commander Lt. Col. Brian Jen-
kins presents Master Sgt. Joseph 
Conaway with a MSM Sept. 27 at 
the battalion’s headquarters in 
New Cumberland, Pa., for his per-
formance as the battalion’s U.S. 
Army Reserve Operations NCOIC. 
Conaway is retiring from the U.S. 
Army after 26 years of service. 

U.S. Army photos by Christine June, A&PA.

Seeds planted for 
Pittsburgh Grassroots
By Bill irwin, A&PA
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ARMY STRONG

STORIES

By Bill Irwin, A&PA

    With all the news about double digit unemployment throughout 
the nation, a stronger emphasis is being placed on Army programs 
like PaYS. What is PaYS? The Partnership for Youth Success program by 
defined as a strategic partnership between the U.S. Army and com-
panies providing those who enlist with an opportunity to serve their 
country while preparing for their future.  Companies that enter into 
the program agree to provide an interview to qualified PaYS Soldiers 
and ROTC cadets.
    What are the requirements to become a PaYS partner?  On the out-
set the company commander should reach out to companies in the 
local area that have these basic requirements;
 

  A minimum of 500 employees, 
  Long and short term hiring plans by job detail and location,
  A helpdesk with hiring procedures, 
  A dedicated person to manage their PaYS program,
  Be able to post, track job openings, interviews and hires, 
  Update the program in a timely manner
  Willing to work with local recruiting staff at recruiting and 
community events.

Becoming a partner does not happen overnight.  After the initial 
contact and briefing is given to company representatives the lead is 
turned over to the PaYS coordinators at USAREC for a more detailed 
analysis and legal review. Once these steps are taken a Memorandum 
of Agreement is drafted and sent to the company’s legal staff, upon 
review and approval, a signing ceremony can take place or the com-
pany may provide an official signatory.  At this point., the PaYS process 
begins by the HR office entering their hiring plan into the system.  Also 
key to remember is that the PaYS program does not guarantee the      
Soldier a job, it only guarantees that Soldier an interview for potential 
hiring.
    Please direct any questions you may have about the PaYS program 
to the battalion Advertising and Public Affairs.

    Unlike any generation before 
them, today’s Soldiers and future 
Soldiers are online and connected 
through ways and means that will 
heavily influence their future. The 

Internet has become central to the way our recruit-
ing audiences communicate and gather information when considering a 
path to military service, which is why we have expanded our resources to 
engage today’s recruits where they already are – online.
    U.S. Army Accessions Command has built an online community – Army 
Strong Stories (http://www.armystrongstories.com) – that helps Soldiers and 
their friends, families and supporters tell the Army story through video and 
blog posts. The community provides a unique opportunity for individuals 
considering military service to connect directly with Soldiers in their field of 
interest, and is a resource that will help you engage prospects in
meaningful conversations about Army service.
    The program offers authentic accounts of Soldier life from those serving, 
both at home and abroad; bringing Soldiers directly into recruiting conver-
sations about Army service. From hundreds of Soldiers to the many Army 
supporters contributing on Army Strong tories, this program provides 
a vast library of resources across a diverse group of Army experiences. 
Whether an individual strives to become a combat engineer, a dentist, a 
tank commander or an officer, Army Strong Stories offers the perspectives 
of Soldiers who have
followed many different paths while serving in our Army.
    I encourage you to use Army Strong Stories as a resource in your conver-
sations with individuals considering Army service. You also can help build 
the program by signing up to blog or collecting Army Strong stories in 
your area.
    General Reimer once said, “Soldiers are the credentials of our nation.” 
Each Soldier brings a set of extraordinary individual experiences that col-
lectively tell the Army story. We appreciate your help in championing this 
program with the next generation of Army Soldiers.

Lieutenant General Benjamin C. Freakley
Commanding General
U.S. Army Accessions Command

armystrongpa.wordpress.com

BATTALION NEWS
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COMMUNITY RELATIONS TIP OF THE MONTH
Communicating the PaYS Program to COIs

COIs support the Army locally on many levels. One way to utilize 
their expertise in the business sector is to reach out to local COIs 
to learn about the PaYS Program. This program allows partners 
to gain employees who have developed a wide range of profes-
sional skills while Soldiers. Furthermore, the program allows a 
smooth transition for Army PaYS Soldiers into civilian life – a tran-
sition that benefits the local community through the addition of 
a qualified member of the local workforce. Encourage recruiting 
personnel to explain the partnership benefits to COIs and other 
members of the community. Find more information on the PaYS 
Program at http://www.facebook.com/armypays.

Mission Day at MEPS

Applicants become Soldiers when they solemnly swear that they will support and defend the Constitution 
of the United States during the oath of enlistment into the U.S. Army or U.S. Army Reserve July 14 at the 
Harrisburg U.S. Military Entrance Processing Station in Mechanicsburg, Pa.

Master Sgt. Douglas Lloyd congratulates Haydn Curtis for joining the U.S. Army July 14 at the Harrisburg 
U.S. Military Entrance Processing Station in Mechanicsburg, Pa.

Story and photos by Christine June, A&PA

   Haydn Curtis knew it was going to be a long day at the Military 
Entrance Processing Station in Mechanicsburg, Pa.
“My recruiter told me it was going to be a lot of waiting and a lot of 
lines,” said Curtis, who had gotten up that morning at 4:15 a.m., arriv-
ing at MEPS around 6 a.m.
   After taking the Oath of Enlistment, Curtis said that the hours wait-
ing were worth it because on this day – mission day – he joined the 
U.S. Army Reserve as a 35F-Intellignece Analyst. 
   “’It’s going to be a long day’ – that’s how I begin when I tell every 
applicant about everything that will go on when they go to MEPS the 
next morning,” said Sgt. 1st Class Daniel Gilke, from the Mechanics-
burg Opportunity Center. 
   He then tells them that the first thing that will happen at MEPS 
is that they will receive a briefing, and then they will be separated 
based on gender.
   Next, the applicants will get their height and weight measure-
ments, and then begin waiting in lines for urinalysis, getting their 
blood taken and a breathalyzer. For the female applicants, he lets 
them know that they will also have a pregnancy test, and that for 
them, it’s really going to be a long day. “I let them know that they 
may be there until 3 p.m.,” Gilke said. 
   “From there, you (the applicant) will go to different stations - eye 
and hearing exams and so on,” Gilke informs his applicants. “Once 
you are done with those kinds of stations, you will see a doctor, and 
he will ask you questions that you already answered on the medi-
cal prescreen form (Department of Defense Form 2807-02: Medical 
Prescreen of Medical History Report).”
   “Important,” is how Sgt. 1st Class Claude Hebert, the Harrisburg Re-
cruiting Battalion’s Operations Sergeant, who along with his cowork-
ers assist in the operations between recruiters and MEPS, describes 
the DD Form 2807-02.  
   “If the form is filled out correctly,” Hebert said, “it allows the appli-
cant to be provided red-carpet treatment, which means they are able 

to complete the physical and enlist in the same day.”
   This form is also important to Master Sgt. Douglas Lloyd, Harris-
burg MEPS senior guidance counselor, and his staff.
   It’s a mission day - with just two hours left - when Lloyd said, “To-
day is a good day. Packets are done correctly, which means that the 
recruiters did a very good job.”
   Out of the 12 applicants on the floor that day, 10 were able to enlist 
in the U.S. Army or U.S. Army Reserve.
   “Once they get in, it doesn’t matter how long the day was,” said Sgt. 
1st Class Donald Gallagher, the station commander for Bloomsburg 
Recruiting Station. “It’s a good feeling when your applicant is in the 
Army, whether or not it is a mission day. 
   “Mission day is like any other day,” Lloyd said. “If the packet is not 
squared away then we can’t enlist that person legally or morally, and 
we have to send them home.”

General l. Colin Powell 
ServiCe award winner

BATTALION NEWS

armystrongpa.wordpress.com
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THE “COLD STEEL” FAMILY

Effective 1 Jan 12, 
Walgreens is no 
longer a TRICARE 
network pharmacy.
  Express Scripts, as the administrator of the TRI-
CARE pharmacy benefit, has made a commitment 
to provide a prescription drug benefit that meets 
the needs of beneficiaries in an effective, efficient, 
and fiscally responsible manner. One of the ways 
we do this is by negotiating competitive rates for 
prescription drugs with retail pharmacies in our 
network.

  As you may have heard, Walgreens* has publicly 
announced it will stop participating as a provider in 
the Express Scripts pharmacy network starting Jan. 
1, 2012.

  The prices Walgreens offered to Express Scripts for 
filling prescriptions would cost TRICARE more than 
other pharmacies filling the same prescriptions. It 
would mean the cost to TRICARE would increase. 
Every dollar of cost savings from the discounted 
prices we negotiate with network pharmacies re-
sult directly in savings for the TRICARE program.

  Walgreens remains in the pharmacy network 
through Dec. 31, 2011, but the time for you to act 
is now. If you fill a prescription at Walgreens after 
Dec. 31, 2011, you will pay 100% of the cost and 
you will need to file a paper claim for non-network 
benefit reimbursement. For more information, view 
your detailed copayment/cost share information. 
To avoid potential disruption to your medication, it 
is important for you to take action now.

  We realize that this poses an inconvenience to 
you, and Express Scripts is committed to making the 
transition to an alternative pharmacy as simple as possible.

There are two easy ways to transfer prescriptions currently being filled at Walgreens:

  Have the medications you take on an ongoing basis safely and conveniently delivered to your home through TRICARE Pharmacy Home 
Delivery. We can help you switch your eligible prescriptions to Home Delivery today. Have your prescription bottles handy and click 
here to begin. You will be directed to your online account login. Simply sign in or create an account if you haven't already and click on 
the "Switch your prescriptions to Home Delivery" link on the left hand side of the screen. If TRICARE Pharmacy Home Delivery isn't for 
you, simply take your current prescription bottles to the network pharmacy of your choice. You may fill your prescriptions at other major 
pharmacies and independent drug stores that remain part of the network. Our Find a Pharmacy tool helps you quickly find local, network 
pharmacies convenient for you.

  If you have questions, please call us anytime at 1.877.885.6313. http://www.express-scripts.com/TRICARE/news/networkChange.shtml

Camp Thompson  

Gardners, PA 

Sat., Oct. 15, 2011 

9:00 am—4:00 pm 

Ages 10 yrs.—17 yrs. 

Registration Fee: $10 per child; $25 max 
per family 

ON-LINE REGISTRATION THROUGH PENN STATE EXTENSION: 
 

http://www.cvent.com/d/xcqjb7  
 

OR CALL TOLL-FREE 1-877-489-1398 

MACH  1  
(MULTI-ADVENTURE CHALLENGE) 

DAY  
CAMP 

Operation: Military Kids in Pennsylvania  

Penn State encourages persons with disabilities to participate in its programs and activities. If 
you anticipate needing any type of accommodation or have questions about the physical ac-
cess provided, please contact OMK Central Office in advance of your participation or visit. 

 
 
 
 
Pennsylvania OMK Central Office 
004 Ferguson Bldg, 
University Park, PA  16802 
Phone: 814-865-2264 
Fax: 814-863-4753 
E-mail: sjs52@psu.edu 
www.operationmilitarykids.org 

Proudly brought to you by members 
of OMK Harrisburg Regional Team! 

*Open to DEERS registered children of currently serving military personnel 
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EDUCATION is key.

By Mark Mazarella, ESS

  With the new school year soon upon us, as a 
successful recruiter you will need to be able 
to articulate to both schools and students 
why they should take advantage of the AS-
VAB Career Exploration Program (CEP).   
  The average public school guidance coun-
selor in the U.S. has over 400 students he or 
she is responsible for.  Besides an extremely 
high counselor-to-student ratio and resultant 
workload, the fact is, these counselors spend 
most of their day dealing with students’ per-
sonal problems, responding to crisis, work-
ing out scheduling issues, and performing 
numerous other “additional duties.”  
  The bottom line is that students are not get-
ting nearly adequate career planning guid-
ance.  Many schools have tried to resolve this 
shortfall by purchasing commercial, on-line 
career exploration programs, such as “Career 
Choices,” “Career Connections,” “Keys to Work,” 
“Choices,” “Career Cruising,” or “Bridges.”  All 
of these programs cost money, and are for 
the most part “passive;” they sit as a link 
on the guidance department’s webpage 
and are rarely used.  The ASVAB-CEP, on the 
other hand, is not only FREE, but it is a highly 
interactive program that goes well beyond 
most commercial products by connecting 
students’ aptitudes with their interests to 
help them make informed, realistic career 
planning decisions.
  There are many reasons why the ASVAB is 
the single best career exploration program 
available and why every student and school 

should be using it.  Below is a quick list of 
“sound bites” that can help you articulate the 
benefits of the ASVAB-CEP to your schools 
and students: 
  Benefits to Schools:  Under Pennsylvania’s 
new Academic Standards for Career Explora-
tion and Work, by 8th grade students should 
begin their individualized career plan and 
portfolios, which will be developed through-
out high school.  By 11th grade students 
should analyze the relationship between 
career choices and career preparation op-
portunities such as secondary-education de-
grees, industry or military training, as well as 
apply effective skills used in job interviews.  
The ASVAB-CEP meets these guidelines for 
grades 10-12.  The following “sound bites” 
will help you articulate the benefits of the 
ASVAB-CEP to your schools:

“Top 10 Reasons Why Schools 
Should Offer the ASAVAB”
1.  With over 600,000 students testing each 
year, the ASVAB is one of the most well re-
spected and researched tests.
2.  The ASVAB-CEP was developed by leading 
career planning experts in the country.
3.  The ASVAB-CEP combines students’ 
strengths and interests with com-prehensive 
cutting-edge career planning resources, 
including the On-Line Occupational Outlook 
Handbook, O*NET On-Line, OCCU-FIND, and 
Military Careers to help students identify 
postsecondary opportunities that match 
their own interests, values, talents and abili-
ties.
4.  The ASVAB-CEP meets PA Department of 
Education Standards for Career Exploration 
and Work. 
5.  The actual ASVAB test is administered by 
trained civilian test administrators from the 
U.S. Office of Personnel Management; dur-
ing the ASVAB and related activities, active 
recruiting is strictly prohibited.
6.  The ASVAB-CEP is completely free and 
goes well beyond the typical costly commer-
cial interest inventory-type programs many 
schools are using.
7.  Most students who participate in the 
ASVAB-CEP do not enter the military:

-  54% of students tested intend to go to 4 
year schools
-  8% intend to go to 2 year schools
-  3% intend to go to Vo-Tech schools
-  9% intend to pursue military careers
-  23% (144,137 students) are undecided

8.  In addition to the usual verbal and math 
skills, the ASVAB also tests mechanical 
comprehension, electronics information, and 

general science.  
9.  Students learn about their strengths.  
They also learn about steps they can take to 
improve or acquire skills and competencies 
they are likely to need in a fluid job market.
10.  The ASVAB-CEP teaches adolescents 
career exploration and planning skills that 
will last a lifetime.

“Top 10 Reasons Students Should 
Take the ASAVAB”
1.  The ASVAB-CEP will help students identify 
those skill areas that they are naturally “good 
at.”  
2.  The ASVAB-CEP can help students discov-
er a job that have never considered before.
3.  The ASVAB-CEP can help students identify 
the type of college that would be a good “fit” 
for them.
4.  The ASVAB-CEP can help students get 
ready for the PSAT, SAT, or SAT.
5.  Using the SAT/ACT concordance tables, 
the ASVAB-CEP can help predict how well 
students will do when they do take the SAT 
(or ACT).
6.  Students receive a Career Exploration 
Workbook, and two years access to the 
ASVAB Website where they can generate and 
store their electronic personal career plan-
ning portfolio.
7.  During the posttest career exploration 
workshop, students will learn how to access 
thousands of additional college scholarship 
opportunities.
8.  Unlike the SAT, the ASVAB-CEP is normally 
taken during regular school hours, so stu-
dents do not have to miss work, sports, etc.
9.  For those students who may be interested 
in military service, the ASVAB-CEP will deter-
mine if they meet aptitude prerequisites, as 
well as what jobs and incentives they may 
qualify for. 
10.  Since ASVAB scores are nationally-
normed, students’ scores in each of the 
topic areas (General Science, Arithmetic 
Reasoning, Word Knowledge, Paragraph 
Comprehension, Mathematics Knowledge, 
Electronics Information, Auto and Shop In-
formation, and Mechanical Comprehension) 
are provided as both percentiles and stan-
dard scores, showing each student where he 
or she stands compared with over 600,000 
other high school students who take the 
ASVAB each year nationwide.     

  If you have questions about the ASVAB-CEP 
or would like assistance with promoting the 
ASVAB-CEP in your schools, contact the Bat-
talion ESS at: 717-614-2197, or mark.maza-
rella@usarec.army.mil

    Top Ten Reasons          
       Why All Schools 

Should Offer, and All 
Students Take, 

the ASVAB
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By Jacqueline Palochko, The Evening Sun

    It’s been eight years since Army Staff 
Sgt. Spencer Richard enlisted on March 
20, 2003 -- the day the United States 
invaded Iraq.
    And in that time, he’s seen the chang-
es in the service, he said. How those 
who enlisted were trying to get out of 
the Army around 2003, 2004. Retention 
numbers were dropping, he said. It’s 
hard to say exactly what those reasons 
were for people leaving, he added.
    Many believe there was a military 

recruitment surge following the Sept. 11 attacks, and the Army met its recruitment goals in 
2001 and 2002. But by 2005, the Army had fallen short of its recruitment goals.
   When 9/11 happened his sophomore year of high school -- when the textbooks closed in 
anatomy class and the televisions turned on -- it was another reason to enlist, he said. To 
make sure more innocent Americans didn’t die.
But since becoming a recruiter in York and Hanover in 2009, Richard said few young men and 
women joining up name 9/11 as a reason for serving their country.
    These days, he said, it’s the benefits of joining. Tuition assistance, help paying student loans, 
other incentives. Since 2009, he’s noticed more enlisting and staying than in 2004, he said. 
But it’s because of the troubled economy, he added.
    For Richard, he knew college wasn’t an option for him when he was attending high school 
in the Williamsport-area, he said. With the Army, he would have the discipline and focus he 
needed.
    Since then, he’s been to Iraq three times, his last deployment being in 2007 for 15 months, 
when he missed the birth of his son. And he’s proud of the time that he spent defending his 
country, he said.
    “We’re the guardians of freedom,” he said.

Staff Sgt. Spencer Richard stands with 21-year-old Kevin Obermeier, of York. Obermeier enlisted 
in March and said he joined the Army to prevent another 9/11 from happening to his country. 
(THE EVENING SUN - BRETT BERWAGER)

‘Guardians of Freedom’
Sept. 11 is no longer main reason for those who enlist

    Richard currently serves as a future soldier 
of leaders -- a job, he said, that means he 
serves as a big brother for those in the area 
who are enlisting, offering them advice and 
mentoring.
   And so he sees the reasons the York and 
Adams counties men and women have been 
enlisting. Last year, 150 enlisted in the area 
-- a number Richard said he thinks is pretty 
good.
    There are a few, Richard said, who come to 
him saying 9/11 is one of the reasons they 
want to serve their country. Like 21-year-old 
Kevin Obermeier, of York, who was only 11 
years old when the Twin Towers crumbled.
    Obermeier remembers the phone calls to 
make sure his grandparents then living in 
Queens were safe from the destruction. And 
he remembers the fire department in his 
Connecticut hometown leaving to help with 
rescue efforts in the city.
    “No one wants that to happen again,” he 
said.
    Friends keep on asking him why he’s en-
listed. Why, even though he’s a college gradu-
ate, would he want to serve his country? And 
it’s to keep them safe from another Sept. 11, 
he says.
    “So others don’t have to put on a uniform,” 
he said.

By Jeremy Boren, Pittsburgh Tribune-Review 

   It’s not just a slogan when Staff Sgt. Anthony 
Shaffer tells high school students that enlist-
ing in the Army could let them shape the war 
against terrorism.
   Shaffer, 32, an Army recruiter in McCand-
less, served three tours as a communications 
specialist in Iraq during a 14-year career that 
began when the Johnstown native enlisted in 
1997 after a recruiter visited his school.
   “Things in Iraq are exponentially better now. 
When we got there, it was chaos,” said Shaf-
fer, who was part of the 2003 invasion and 
returned in 2005-06 and 2008-09. “In my last 
deployment, we were putting the Iraqis in the 
lead.”
   A key difference between when he joined 
the Army in peacetime and those facing the 
choice now is the near certainty that recruits 
will be sent to Iraq or Afghanistan to carry on 
the war against terrorism with no clear end.
   Many recruits were only 8 or 9 years old 
when the terrorist attacks of Sept. 11 occurred 

10 years ago today.
   “I make them realize that it’s a seri-
ous choice,” he said. “The world is still a 
dangerous place.”

   Many veterans the Tribune-Review contact-
ed in advance of the 10th anniversary of the 
terrorist attacks agree.
   Lt. Col. Thomas Hess, 46, of Sewickley said 
today reminds him to be vigilant and thankful 
9/11 hasn’t been repeated.
   “(It’s) truly a testament to our national intel-
ligence effort and the military,” said Hess, who 
has served 25 years -- including two tours in 
Iraq and 13 years with the 171st Air Refueling 
Wing of the Pennsylvania Air National Guard 
in Moon.
   Chief Master Sgt. Peter Ramirez, 33, of Bea-
ver thinks 9/11 permanently changed society.
   “We tend to look over our shoulder all the 
time instead of living life freely as we did be-
fore,” Ramirez said. “Our military is constantly 
deployed overseas to combat terrorism and 
to keep our country safe.”
   Not everyone sees it that way.
   Paul Abernathy, 32, of the Hill District served 
as an Army staff sergeant in Iraq in 2003. He 
was discharged in 2004. He believes the U.S. 

military’s presence in Iraq has been a destabi-
lizing force and a mistake.
   “I strongly believe that the world is not a 
safer place because of the campaigns over-
seas,” said Abernathy, director of the Pitts-
burgh chapter of the nonprofit Fellowship of 
Orthodox Christians United to Serve.
   “There were so many lives that were need-
lessly wasted on what would become a 
10-year campaign of futility,” he said, noting 
that the Arab Spring uprisings swept through 
many Middle Eastern countries but not Iraq 
and Afghanistan.
   Airman 1st Class Ariana Whitehair, 19, of 
Pittsburgh joined the Pennsylvania Air Na-
tional Guard after high school. She views this 
anniversary as her “turn to help people.” Her 
father served in the Navy.
   Whitehair said at first she was ashamed to 
share her plans with high school friends head-
ing to college. 
   “I should have been proud,” Whitehair said.   
“The best feeling is probably when some 
stranger comes up to you and thanks you for 
your service. It makes every little piece of hell 
you’ve been through worthwhile.”

Ongoing wars make military 
service a ‘serious choice’

COMPANY CORNER
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Story and photos by Bill Irwin, A&PA
    
   Something was a little different this 
year.  During the planning process for the 
annual Wings Over Pittsburgh air show it 
was apparent something was a little off 
center.  The 911 U.S. Air Force Reserve base 
in Pittsburgh was well into planning the 
event when word came down that the vice 
president and president were scheduled to 
be in the area during the September 10, 11 
weekend.
   The Air Wing had to cancel a show two 
years’ ago due to deployments and fund-
ing concerns, and they were determined 
to put on a 1st class show this year in part 
to pay homage to the 9/11 fallen.  Many of 
the staple performers that usually made an 
appearance were unable to attend this year 
for one reason or another, so the air wing 
reached out to regional performers and 
support from local military units.
    Sgt. 1st Class Jason Clevenstine, engage-
ment team leader from the North Hills 
Opportunity Center in Pittsburgh was in on 
the air show planning from the beginning, 
being part of the planning committee.
    “I knew that this would be the perfect 
opportunity for us to reach out to all the 
Reserve units here in the area,” said Clev-
enstine, “This show was going to highlight 
local talent and what better way for the 
Reserves to tell their Army story.”
    The 2010 air show records reflected more 
than 275,000 attendees at the two day op-
eration, attendance for this year’s show was 
expected to be off somewhat due to the 

Pittsburgh 
Company flies 
high at Wings 
Over Pittsburgh

10th anniversary of the 9/11 tragedy, a Univer-
sity of Pittsburgh  football  game, a Pittsburgh 
Pirates baseball game, a Pittsburgh Steelers 
game and several other festivals planned for 
the same weekend.
   Clevenstine moved forward, “I didn’t re-
ally care what the attendance was going to 
be, even if attendance dropped to as little as 
25,000 we were going to set up, that’s 25,000 
more people we would be able to talk too. 
That and no matter what it would be good 
practice for our engagement teams.”   As it 
turned out an estimated 175,000 showed up 
for the event with more than 10,000 stopping 
by the Army area.
    During the planning process Clevenstine 
was able to obtain some prime real estate for 
the Army assets, right on the main runway at 
the entrance to the base and adjacent to an 
Air Force C-5 cargo/transport plane that was 
opened for tours, “I figured we could bounce 
off those waiting to take the tour and engage 
those who stopped by to talk to the units.”
   His plan for engagement was simple, let each 
of the Reserve, Guard, ROTC units tell their 
Army story and the engagement teams would 
answer any recruiting questions, and while 
walking around the show direct people to the 
Army set up. Using this method he was able to 
maximize the recruiting presence at the show 
and reduce manpower requirements.  Five en-
gagement team members from the company 
were used each day with Clevenstine remain-
ing on site both days to direct operations.
    Captain Glen Mallia, Pittsburgh Company’s 
new company commander was pleased with 
the overall operation, “This was my first major 
operation with the company and the new 
Pinnacle method, I saw Pitt ROTC, synergy with 
the PA National Guard , Soldiers from AMEDD 
and four Reserve units. Clevenstine was even 
able to make arrangements with the “Sky 
Soldiers “, retired Army aviators who perform at 
these shows, to show up in our area and sign 
autographs.  With the number of people I saw 
around our area and those asking questions, 
I would say yes this event was a total success, 
thanks to the in-depth planning, proper execu-
tion and great NCO leadership.”

Pittsburgh Company Commander captain Glen Mallia, his wife, Lethia and Sgt 1st Class Jason Clevenstine pose 
with members of the Army Aviation Heritage Foundation during an equipment tour conducted by the Heritage 
Sky Soldiers demonstration team.

Above: More than 
10,000 visitors 
stopped by the 
Army exhibit 
during the two 
day set up at the 
2011 Wings Over 
Pittsburgh air 
show.

Left: Demonstrat-
ing personal 
strength a 
college age 
visitor stops by 
the University of 
Pittsburgh ROTC 
pull up chal-
lenge. The pull 
up bar and many 
other assets were 
provided for the 
Army exhibit by 
the battalion.

armystrongpa.wordpress.com
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The hood of the U.S. Army #39 NASCAR race car driven by Ryan Newman 
displays the closeup paint scheme during the November 2010 race at the 
Phoenix International Raceway. A new special paint scheme honoring the 
men and women who served in the Vietnam...

Faces of 
Vietnam 
veterans to 
grace Army 
NASCAR, 
NHRA cars    

   The U.S. Army, in conjunction with Stewart-
Haas Racing in the NASCAR Sprint Cup Series 
and Don Schumacher Racing in the NHRA Full 
Throttle Drag Racing Series, will run special 
paint schemes honoring the men and women 
who served in the Vietnam War on the Soldiers’ 
race cars during Veterans Day weekend. 
   In honor of these Veterans’ service and sacrifice, who served dur-
ing the conflict that started 50 years ago, selected photos will be 
featured on the hood, trunk, side panels and bumpers when Ryan 
Newman gets behind the wheel of the No. 39 U.S. Army Chevrolet 
at the Nov. 13 Kobalt Tools 500k NASCAR Sprint Cup race at Phoenix 
International Raceway. 
   Tony “The Sarge” Schumacher’s U.S. Army Top Fuel dragster will don 
the custom paint scheme when he straps in at Pomona, Calif., for the 
Nov. 13 Automobile Club of Southern California NHRA Finals. 
   Beginning today, Vietnam Army Veterans, along with their families, 
friends and loved ones, can go online and submit photos of the men 
and women who have embraced the call of duty and helped build 
and protect our country at www.goarmy.com/yourphotohere. All 
Vietnam veterans shown in uniform are eligible for inclusion among 
the photos in the special paint scheme. Images will be collected 
through Sept. 16. 
   “What a cool way for us to say ‘thank you’ and honor the Vietnam 
Veterans,” said Newman, a 15-time NASCAR Sprint Cup race winner. 
“History tells us that many who served in Southeast Asia were not 
properly recognized upon their return. It will be our sincere privilege 
to commemorate the Army Strong Vietnam Soldiers who fought 
bravely for democracy.” 
   For seven-time NHRA champion Schumacher, driving the U.S. Army 
Top Fuel dragster is always a powerful reminder of what it means to 
be Army Strong. 
   “It’s truly inspiring to represent our Soldiers who served in Vietnam,” 
Schumacher said. “Many of the Vietnam veterans are drag-racing fans 
who grew up at the height of the muscle-car and hot-rod era. We 
see many Vietnam vets at our NHRA races, and that’s why this paint 
scheme will carry a special meaning for our U.S. Army team.”
   The special paint scheme will serve as an extension of Veterans Day 
(Nov. 11) when, as a country, we honor and remember the heroism, 

courage and dedication displayed by our Veterans. While the nation 
remembers the service of its veterans, the millions at home and at 
the track watching Newman and Schumacher will get a chance to see 
some of the faces who represent true heroes. 
   “Every time these guys drive with the Army colors, they represent 
the more than one million men and women who proudly serve our 
nation,” said John Myers, director of Strategic Communications and 
Outreach, U.S. Army Accessions Command. “For these races, with 
these paint schemes, we pay tribute and say thank you to our Viet-
nam heroes as well as all past and present Soldiers and their families. 
Each picture, each face, is a reminder of the sacrifice and service of 
the millions who have made our Army strong and our nation free.” 

By Brian Israel, U.S. Army Racing 

The 2010 U.S. Army NASCAR driven by Ryan Newman proudly displayed hundreds 
of U.S. Army Veterans as it competed at the Phoenix International Raceway, Novem-
ber 2010.
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By C. Todd Lopez , Armed Forces Press Service

Active duty Soldiers and their spouses will soon be able to get 
funding for books and supplies as part of the Post-9/11 G.I. Bill.
   Beginning Oct. 1, active duty members and their spouses can 
receive up to $1,000 for books and supplies, per academic year, as 
part of the Post-9/11 G.I. Bill. Active duty members were not previ-
ously eligible for the books and supplies funding.
   Additional benefits to servicemembers and veterans include 
reimbursement of fees for exams used for admission to colleges. 
Such exams include the ACT, GMAT or SAT. Changes to the bill also 
mean reimbursement for more than one licensing or certifica-
tion examination. Additionally, there are expanded benefits for 
non-college degree programs, on-the-job training, apprenticeship 
training, flight programs and correspondence training.
   "I think the great thing about these changes (is) that it brings a 
lot more training options under the umbrella of this already robust 
program," said Keith Wilson, director of education service at the 
Department of Veterans Affairs.
   New enrollees in the program will also find that if they are en-
titled to the housing allowance (active duty and their spouses are 
not) they can receive that benefit while enrolled in certificate or 
other non-college degree programs or even long-distance learn-
ing.
   Those enrolled in distance learning could receive up to 50 per-
cent of the housing allowance provided to those who enrolled 
in on-campus education programs. The housing allowance for 
those in resident training is now prorated based on a student's 
course load. A student taking a course load that is approxi-
mately 80 percent of what a school deems "full time," would 
receive 80 percent of the housing allowance. Housing allow-
ance for an in-resident student taking a full load is equivalent 
to the basic housing allowance for an E-5 with dependants.
   Additional changes to benefits under the bill include 
elimination of housing payments for even short gap periods 
between enrollments. In the past, during the less-than-one-
month breaks between semesters, beneficiaries could con-
tinue to receive housing payments. But that is no longer the 
case, Wilson said.
   While Wilson said VA is working to keep students informed 
of the changes, students will have to practice some "sound 
financial management" on their own to make rent payments 
during the short non-enrollment periods between semesters. 

Wilson pointed out that under the Post-9/11 G.I. Bill, beneficiaries 
have never received housing allowance during the three-month 
summer break.
   Wilson added that, when beneficiaries did receive housing pay-
ment between enrollments, they were actually burning up part of 
their benefits. The bill provides for 36 months of benefits. If a stu-
dent was getting just housing benefits for the nearly one-month 
period between the fall and spring semesters, for instance, that 
would burn up a month of benefits.
   The new change in law also affects payment eligibility, and now 
accounts for active duty service performed by National Guard 
members under Title 32.
   A summary of recent changes to the Post-9/11 G.I. Bill can be 
found at 
http://gibill.va.gov/benefits/post_911_gibill/Post911_chang-
es.html. 

Free books for active duty under G.I. Bill changes
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