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The Soldiers Creed
I am an American Soldier.

I am a Warrior and a member of a team. I 
serve the people of the United States and live 
the Army Values.
I will always place the mission first.
I will never accept defeat.
I will never quit.
I will never leave a fallen comrade.

I am disciplined, physcially and mentally 
tough, trained and proficient in my warrior 
tasks and drills.  I always maintain my arms, 
my equipment and myself.
I am an expert and I am a professional.

I stand ready to deploy, engage, and destroy 
the enemies of the United States of America 
in close combat.

I am a guardian of freedom and the American 
way of life.

I am an American Soldier.
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By Lt. Col. Stephen B. 
Lockridge

  Greetings Steel 
Battalion!  As I gathered 
my final thoughts 
concerning an extremely 
rewarding tour 
both personally and 
professionally, many 
things come to mind.   
  Recalling some of my 
previous articles such as 
Keys to Victory, Going 
Old School, Resiliency /
Well Being, and Good to 
Great, I am astounded 
that probably the most 
important tenet of 
command could be summarized by building teams into family.  
  Above anything else, I believe that is where the organization needs to go next.  
Why?  Going beyond the team concept and moving into the Family realm symbolizes 
the love that each of us should share in executing our duties as a Soldier as well as 
the commitment needed to take care of each other.  
  I understand that love is a word that is rarely used in our profession; however, as 
leaders if we do not believe that we are our brother’s keepers, then we probably need 
to reassess our membership within the profession of arms. 
  I challenge each of you to adopt this approach as the Steel Battalion continues 
to meet the challenges of USAREC transformation and precision in Army Reserve 
mission.   
  Always remember; we win in our minds first.  We then establish the necessary 
discipline to achieve the intermediate objectives leading to our goals.  
  Simply put; believe and strive to win every day.  We are heading in the right 
direction with Pinnacle and synergy with our accessions zone partners – Army 
Reserve, Cadet Command, and Army National Guard as well as our community 
partners who want to help make our Army and nation stronger. 
   Since we are a team of leaders, continue to exercise leadership in all you do, and I 
promise production will follow.  
  Once again, I extend my final thanks to every member within the battalion.  
Undoubtedly, this has been my most rewarding tour, and I sincerely hope that our 
paths will cross again in the future.  
  Keep it moving and thank you for a job well done.
Steel 6 signing out! 

Lt.Col. Stephen Lockridge kept his speech personal for his company 
commanders, station commanders, recruiters and headquarters’ staff during 
his change of command ceremony held May 20 at the Reynolds Theater on 
Carlisle Barracks in Carlisle, Pa.

Team to Family  
Keep Momentum Going

Harrisburg Battalion Mission 
With integrity and selfless service, the 
Harrisburg Recruiting Battalion provides 
strength to the Army, cares for Soldiers, ci-

vilians, and families, and develops  
community support for the military.
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New Ads Provide a Look into the Army’s 
Symbol of Strength

    Harrisburg Recruiting Battalion is pleased to announce the 
U.S. Army’s newest advertising campaign, “Symbol of Strength.” The campaign will 
begin to roll out on television May 30 (Memorial Day). It consists of three 
new national broadcast television spots and will integrate a strong cinema activation, 
public relations, social media and an interactive web presence.
    “Our new ‘Symbol of Strength’ campaign highlights the ultimate benefit of becoming 
a Soldier – the unique and incomparable strength inherent in every one of us serving,” 
said Lt. Gen. Benjamin C. Freakley, Commanding General of U.S. Army Accessions Com-
mand. “When you put on the Army uniform, you learn how to strengthen your own life, 
whether it’s through a strong education, participating in new opportunities that are 
only accessible to those serving in the Army or leading missions that will make a differ-
ence to you or to others.”
    “This new advertising campaign provides a way for the Army to speak directly to our 
target audience,” said Bruce Jasurda, Chief Marketing Officer for U.S. Army Accessions 
Command. “We are taking steps to connect our potential recruits with current Soldiers, 
whether it’s through Facebook, Twitter, MySpace, YouTube or ArmyStrongStories.com, 
where Soldiers are invited to blog about their day-to-day life in the Army. Participants 
will be able to view Soldier stories and post questions to Soldiers in the field. There is 
no better way to learn about the opportunities, education and leadership training that 
the Army provides than hearing it straight from those who already wear the uniform.”
    The three television spots each feature a different aspect of serving as a Soldier – 
education, leadership and opportunities – and encourage young adults to go online to 
discover more about the strength gained by wearing the uniform. “Education” dem-
onstrates the depth and breadth of education and learning opportunities as part of a 
global classroom that is the Army. “Opportunity” illustrates the excitement of the many 
unexpected opportunities Soldiers have access to in the Army. “Leadership” showcases 
Soldiers as leaders enhancing not just their own lives but the lives of others.      
    Another unique aspect of the overall campaign is a five-week cinema activation, from 
May 20 to June 23, leading up to the summer premiere of X-Men: First Class. This inte-
grated spot is showing in National CineMedia’s FirstLook pre-feature program in more 
than 700 movie theaters across the country.  It depicts how Soldiers and characters 
from the movie X-Men start out as ordinary people who then move on to do extraordi-
nary things. At the end of the segment, viewers are directed to facebook.com/goarmy 
where they can learn about becoming Army Strong and see exclusive X-Men movie 
content before its release. 
    The television spots will drive viewers to goarmy.com where they can connect with 
Soldiers and create personal connections with those already serving. 
    McCann Worldgroup, the Army’s marketing agency of record, produced the fully 
integrated advertising campaign.

armystrongpa.wordpress.com

SIGNIFICANT EVENTS

JUNE
NATIONAL SAFETY MONTH

10  HARRISBURG COMPANY CHANGE OF 
COMMAND

11  PPL WEST - GATEWAY HS

12  ARMY BIRTHDAY BASEBALL BASH - 
HARRISBURG SENATORS AND READING 
PHILS

14  236TH ARMY BIRTHDAY

14  ARMY BIRTHDAY BASEBALL BASH - 
LEHIGH VALLEY IRON PIGS

17  TRAINING HOLIDAY 

25  PPL EAST - SUSQUEHANNA HS

JULY
2-3  DORNEY PARK EXHIBIT

4  INDEPENDANCE DAY HOLIDAY

18-21 4TH QTR QTB 

TBD  CLARION COMPANY CHANGE OF 
COMMAND

AUGUST

AMERICAN INDIAN HERITAGE MONTH

TBD  PITTSBURGH COMPANY CHANGE OF 
COMMAND

SEPTEMBER

NATIONAL HISPANIC HERITAGE MONTH

11  WINGS OVER PITTSBURGH

30 - 2 OCT  NHRA - READING

BATTALION NEWS

“ARMY STRONG” CAMPAIGN
U.S. ARMY BUILDS ON
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The 1st Recruiting Brigade Commander Col. Frank Hall passes the orga-
nizational colors to the Harrisburg Recruiting Battalion Incoming Com-
mander Lt. Col. Brian Jenkins during the Harrisburg Recruiting Battalion 
Change of Command ceremony at the Reynolds Theater on Carlisle Bar-
racks in Carlisle Pa.

The New Battalion Commander

Story and photo by Christine June
Harrisburg A&PA
  
  Lt. Col. Brian Jenkins took command of the 
U.S. Army Recruiting Battalion – Harrisburg 
May 20 at the Reynolds Theater on Carlisle 
Barracks in Carlisle, Pa. 
  He replaces Lt. Col. Stephen Lockridge, who 
had been the battalion’s commander since May 
2009.
  The 1st Recruiting Brigade Commander 
Col. Frank Hall presided over the ceremony, 
which was attended by more than 100 Soldiers, 
civilians, synergy partners, family and friends 

of the Harrisburg Recruiting Battalion, 
known as “The Steel Battalion.”
  “It is now my pleasure to welcome 
Lieutenant Colonel Brian Jenkins,” 
said Hall, near the end of speech at 
the ceremony. “He brings with him an 
impressive wealth of experience, and he is 
the right leader for this great team.”
  Jenkins is coming to the battalion 
from the U.S. Army Special Operations 
Command at Fort Bragg, N.C. He served 
as the Chief of Military Personnel 
Division for G-1.
  “My leadership philosophy focuses on 
personal beliefs, experiences and values 
that I’ve developed over the years based 
around my faith, family, service to this 
great country and the Army Values,” 
Jenkins said.
  Lockridge’s next assignment is 
as the director of Deployment and 
Transformation for the General Fund 
Enterprise Business Systems Program 
Management Office in Alexandria, Va.

BATTALION NEWS

Blog: Ever wonder what doesn’t make the newsletter?
armystrongpa.wordpress.com

Facebook
facebook.com/armyrecruitingBnHarrisburg

Twitter: Real-time battalion updates from Facebook and the Blog
twitter.com/armystrongpa

Flickr:  Harrisburg Battalion photo gallery
flickr.com/armystrongpa

Stay Connected Daily with the 
Harrisburg Recruiting Battalion 



SPOTLIGHT
MARK MAZARELLA 

RECEIVES FY10
DAVID-KUNISH 

AWARD

Photo provided
   
  Harrisburg Battalion Education 
Service Specialist, Mark Mazarella 
attended a DA-funded ESS/ESO 
professional development training 
in Louisville, KY, 9-12 May.  Training 
was sponsored by HRC and being 
conducted by Army Continuing 
Education System (ACES).  Training 
topics include Tuition Assistance 
programs, integration of ARNG in 
GoArmyEd, ACES/education fund-
ing, DA Civilian Professional Devel-
opment Program, and updates to 
GoArmyEd Website.  
   During the training, Brig. Gen. 
Bryan Roberts made a surprise visit 
to recognize Mr. Mazarella as the 
FY10 Davis-Kunisch Award recipi-
ent--presented each year to the top 
Bn ESS "for excellence in education 
relations.”  The DCG then spoke for 
a few minutes on the importance 
of education and thanked the 75 
ESS/ESO's and HRC/ACES person-
nel in attendance for all they do for 
our Army (pretty much every major 
installation was represented).  
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General l. Colin Powell 
ServiCe award winner
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BATTALION NEWS

Story and photos by Christine June, Harrisburg Battalion A&PA
   Fear, worry and a wish to do well burned on the faces of 114 Fu-
ture Soldiers and their guests as they faced a drill sergeant for the 
first time – ever. 
   “In cadence, in cadence, in cadence – watch me – 1,2,3….,” barked 
Staff Sgt. Michael McKenzie, a drill sergeant from Company “C,” 1st 
Battalion, 417th Regiment, as he demonstrated four prep drills 
from the Army’s Standardized Physical Training program. 
   It was the “Bend-and-reach” drill that began Harrisburg Recruiting 
Company’s mega Future Soldier Event “Operation Recruit ARMY 
STRONG” held April 30 at the National Guard Training Center, Fort 
Indiantown Gap, Pa.
   “Got it?,” shouted McKenzie after he explained the day’s training 
sessions on first aid, airborne and anti-tank rocket familiarity, and 
simulator training on convoy missions, and M-16 and M-4 rifles. 
   “Yes, drill sergeant,” replied the Future Soldiers.
   “Do you got it?,” repeated McKenzie in a “final” tone.
   “Yes, drill sergeant,” screamed the Future Soldiers.
   “Getting there, getting there.” McKenzie warned, “I like it loud.”
   This event was a chance to give Future Soldiers a ‘taste’ of what it 
is like to be a Soldier in the Army and what to expect at basic train-
ing, said the Harrisburg Recruiting Company Commander Maj. Eric 
Sutton. 
   Even during lunch, Future Soldiers got a “taste testing” of Army 
life by getting to try the military’s Meals Ready to Eat.
   “A lot,” answered Future Soldier Tony Trump on whether or not he 
felt that this mega event helped to prepare him for basic training. 
“It got me used to saying, ‘Yes, drill sergeant;’ and, ‘No, drill ser-
geant’ every time.”
   Trump joined the Army in February from the Harrisburg 

Opportunity Center as an 88M – Motor Transport Operator 
and will head to basic training as a private on June 6.
   “Basically, I wanted the whole event to really focus on the 
fun aspects of the Army,” said Staff Sgt. David Gordon, the 
Future Soldier leader at the Harrisburg Opportunity Center, 
who oversaw this event for all three of the company’s oppor-
tunity centers. “I wanted Future Soldiers and their guests to 
get hands-on training on the exciting parts of the Army.”
   Training was provided by ”synergy” cooperation with Re-
serve Soldiers from Company “C,” 1st Battalion, 417th Regi-
ment, and Pennsylvania National Guard Soldiers from the 
Flight Simulator Division, both out of Fort Indiantown Gap, 
and the 365th Engineering Battalion from Schuylkill Haven, 
Pa.  
Instructors for the airborne class were even closer at hand as 
they are recruiters assigned to the Harrisburg Opportunity 
Center – Staff Sgt. Joseph Tremblay and Staff Sgt. David Sow-
ers.
   “Airborne! What are you looking for?,” asked Staff Sgt. 
Joseph Tremblay, who was an instructor at the U.S. Army 
Airborne School at Fort Benning, Ga., before being assigned 
as a recruiter. 
   “Holes, rips, tears, blown sections, gores and broken sec-
tion lines,” answered the class of about 20 Future Soldiers in 
unison after repeating it about 15 times per class.
   Guests of Future Soldiers also included 14 members of 
the Harrisburg Battalion’s new Students Taking Active Roles 
(S.T.A.R.) Leadership Club at Steelton Highspire High School. 
The battalion created this club this year as a way for schools 
without a Junior Reserve Officers' Training Corps program to 
offer their students a similar experience. 

Above: Garrett Robinson, a member of the Har-
risburg Recruiting Battalion’s new Student Tak-
ing Active Roles (S.T.A.R.) program at the Steel-
ton Highspire High School,  stands in formation. 
Right: He learns how to use the Anti Tank – 4 over-
the-shoulder missile with a “dummy” weapon. 

Future Soldier Daniel Schower resets a 
parachute Canopy Release System during 
the airborne training session as part of the 
Harrisburg Recruiting Company’s “Opera-
tion Recruit ARMY STRONG” held April 30 
at the National Guard Training Center, Fort 
Indiantown Gap, Pa. 

Sgt. 1st Class Michael McKenzie, a drill sergeant from Company “C,” 1st Battalion, 417th Regiment, instructs Future 
Soldiers on basic physical training drills.

Future Soldier Justin Drupp gets realistic M-16 rifle training on the Engagement Skills Trainer, 
a simulator training facility, during the Harrisburg Recruiting Company’s “Operation Recruit 
ARMY STRONG” held April 30 at the National Guard Training Center, Fort Indiantown Gap.

Operation Recruit 

Future Soldiers get a ‘taste’ of what is to come
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THE “COLD STEEL” FAMILY

Help Prevent Errors in 
Your Child’s Health Care
One of the most important ways you can help protect your child from medical errors is to be actively involved in his or her 
care. Work with doctors and other health care providers to make sure your child gets the safest care possible. The following 
are some tips to keep in mind. 

Before taking your child to the doctor’s office or hospital:
    • Write down your child’s medical history—include vaccinations, allergies, current health problems and dates of surgeries/
hospital visits.
    • Take a list of your child’s medicines—include prescription and over-the-counter medicines, vitamins and herbs. 

When your child gets a new medicine:
    • Make sure you give the provider your child’s current weight or ask that your child be weighed. Dosages for children are 
based on weight. 
    • Discuss your child’s allergies and previous reactions to medicines. 
    • Learn about the new medicine: 
    • Why does your child need this medicine?
    • What does it look like and how do you give it? Is it a pill or liquid? Don’t cut/crush pills or put them in food before speak-
ing with your doctor or pharmacist. 
    • What are the side effects? 
    • When you get the medicine, check the label. Are your child’s name, medicine name, amount and directions correct?

If your child is in the hospital:
    • Check your child’s identification band. Make sure the information is correct. Health care providers should check the band 
and ask your child’s name before giving any medicine, test or treatment. 
    • If your child moves to another floor, make sure his or her medicines and treatments are correct after the move. 

Help prevent your child from getting an infection: 
    • Remind caregivers to wash their hands before touching your child. 
    • If your child has an IV, it should not be left in any longer than necessary. Ask when it will be removed. Alert providers if 
the area is painful, red or puffy.

Before your child has an operation:
    • Talk to the surgeon and surgical team. Ask about the procedure and their past experience.
    • Ask the surgeon to mark the part to be operated on while you are in the room. Make sure the surgeon marks only the 
correct part and nowhere else. 

Most importantly, always ask questions if you don’t understand something. 

Visit www.jointcommission.org/speakup.aspx to learn about patient safety topics from the Joint Commission’s Speak Up 
initiatives. You can also find more about Patient Safety on Health Net Federal Services, LLC’s website at www.hnfs.com. Click 
on “Beneficiary,” and then select “Patient Safety” from the topics list on the right side of the page. 
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    Education in the 
largest sense is an 
experience that has 

a formative effect on the mind or character of an individual.  The 2011 
U.S. Army-sponsored Educator and Community Leader Tour provided 
just that, an educational experience.  Three weeks after all the blisters 
have healed, the 40 educators and community leaders’ from Harrisburg 
Battalion and New York City Battalion have returned to their daily lives 
of teaching, mentoring and coaching with a greater appreciation and 
insight about the many opportunities available throughout the Army. 
    “I was unaware of the many options for today’s student/Soldier”. said 
Steve Fuhrman, Guidance Counselor, Cumberland Valley High School.
    The tour to the Military District of Washington (MDW) provided 
insight into a life of a Soldier including, housing, career opportunities, 
training and the Army family.  This first-hand look guests received April 
19-20, 2011 armed them to be informed supporters who can publicize 
and promote Army opportunities with students, graduates, and other educators and community members.  
    “The experiences and opportunities that the Army can provide to the community are often misconceived by the public and the 
tour provided clear insight to its purpose, mission and goals.” said Jessica Oleska, Teacher at Gettysburg High School.  
    With three primary missions of MDW; the most important is to be the “Guardian of the Nation’s Capital.”.  Extending from Fort A.P. 
Hill in central Virginia to Fort Hamilton in Brooklyn, N.Y. the Military District of Washington (MDW) only seemed appropriate for this 
year’s joint tour between the two battalions allowing guests to tour the Pentagon, Arlington National Cemetery and Fort Belvoir

Educate the Educator 
2011 U.S. Army Educator and 
Community Leader Tour
By Staci Cretu, Harrisburg Battalion A&PA

date back to the cemetery’s establishment during the Civil War, the 40 
educators and community leaders finally made their way to the Tomb 
of the Unknowns to watch the ‘Changing of the Guards’. 
    Overlooking a terraced mall, the Tomb of the Unknowns contains uniden-
tified remains of American service members from three major 20th century 
conflicts.  Since April 6, 1948, the tomb is guarded 24 hours a day, 365 days a 
year, by the 3rd U.S. Infantry Regiment (The Old Guard).  Never leaving their 
post, the guards change out every 30 minutes and the group made it just in 
time to witness this spectacular moment of solace for America’s service men 
and women.  

Life as a Soldier - Housing, Equipment, and Training at 
Fort Belvoir 
     As the group entered Fort Belvoir on April 20, 2011 it was the first time 
many guests of the Harrisburg and New York City Battalions’ have visited 
an installation and they weren’t disappointed.  The word Belvoir meaning 
“beautiful view” in French, holds true to Fort Belvoir, Va.  Not only did the 
guests get to enjoy the beautiful surroundings but spent the day touring 

Soldiers’ family housing and bar-
racks, equipment demonstrations at 
Program Executive Office (PEO) Soldier 
and Military Working Dog demonstra-
tions ending the day with retreat.
    PEO Soldier designs, develops, 
procures, fields, and sustains virtually 
everything a Soldier wears or car-
ries.  During the time spent at PEO 
Soldier, guests learned about Soldiers 
equipment and clothing to sensors 
and aviation life support which PEO 
Soldier develops.
    “ PEO Soldier was created by the 
Army with one primary purpose: to 
develop the best equipment and 
field it as quickly as possible so that 
our Soldiers remain second to none 
in missions that span the full spec-
trum of military operations.” said Col. 
Stephanie Foster, Project Manager 
Soldier Sensors and Lasers during her 
presentation to the guests of the tour.  

    “As a veteran and current law enforcement officer, Brian Arrington, PA 
State Police said, I was impressed immensely by PEO Soldier.  Not only was 
the research and development I witnessed inspiring, but the enthusiasm of 
the staff in creating equipment and weapons to make combat safer for the 
Soldier.  This was truly a credit to the U.S. Army!”
    While PEO Soldier develops items to protect our Soldiers, Soldiers from 
the Military Police MWD (K9) Detachment develop their four legged friends 
to protect and defend.  As the second largest MWD Kennels, the 24 canines 
have a variety of skills from Patrol Explosive Detection Dog, Patrol Narcotic 
Detection Dog, and Specialized Search Dog.  The trainers and their canine 
companions train 7 days a week for their missions.  These Soldiers and their 
four legged partner hold many highly visible missions from local police 
department support missions, deployment, U.S. Secret Service and sister 
Military Services. 
     “The K9 demonstration was interesting, that we can train animals to 
be so reliable and obedient.”  said Mike Collodi, Teacher, South Park High 
School as he reflected on the Military Police Military Working Dog (K9) 
Detachment’s controlled training drills.
    And the tour of Fort Belvoir would not have been complete without 
paying respect to the flag before the end of official duty day, known as the 
Retreat ceremony. 
    “The day spent at Fort Belvoir gave great perspective on life as a Soldier.” 
said Leslie Mongillo, Teacher, Bedford Area High School. 
   “As a university administrator, who recently started working with Veter-
ans, this was an amazing ‘eye opening’ experience. As a civilian, the tour 
was powerful in helping me understand what ‘my Veterans’ have gone 
through.  I have a much clearer understanding of the military lifestyle, the 
nuances of life on a military base and personally I have a much stronger 
desire to refer our college students to the tremendous and endless pos-
sibilities that the Army has to offer.”  said Robert Smith, Associate Dean of 
Students, Shippensburg University.  “Some events in our lives truly change 
us…without question, the ‘Educators’ Tour’ was one of those experi-
ences.”

One of the world’s largest office buildings – The Pentagon 
    “The Pentagon was conceived as a temporary solution to the War Department’s critical short-

age of space during the summer of 1941.  Today with nearly 6.5 million square 
feet of space and 17.5 miles of corridors, the Pentagon hold more 

than 25,000 service members and civilian employees.” 
said Maureen Ramsey, Pentagon Public Affairs as the 
group toured three levels of the Pentagon on April 
19, 2011. 
Sixty years to the day the Pentagon was conceived, 
America suffered a devastating terrorist attack.  
Memories of September 11, 2001 live on through 
the Pentagon Memorial located in the E Ring 
where the aircraft hit.  Mrs. Jessica Oleska, Teacher, 
Gettysburg High School and Mrs. Jerusha Ramos, 
Chairperson, NY Federation of Hispanic Chambers 
along with Lt. Col. Stephen Lockridge, Com-
mander, Harrisburg Battalion and Lt. Col. Omuso 
George, Commander, New York City Recruiting 
Battalion participated in a wreathe laying ceremo-
ny during the visit.  
    “I was emotionally moved at the Pentagon Me-
morial” said Steve Fuhrman, Guidance Counselor, 
Cumberland Valley High School. 

A Solemn Visit to Arlington National 
Cemetery
    Arlington National Cemetery located across 
the Potomac River from Washington D.C., was a 
high priority visit as the next stop on the tour for 
guests.  Walking through winding roads of the 
cemetery gazing upon the many graves which 

Jerusha Ramos, Chairperson, NY Federation of Hispanic Chambers, Lt. Col. Stephen Lockridge, 
Commander, Harrisburg Battalion (L), Lt. Col. Omuso George, Commander, New York City Battalion 
along with Jessica Oleska, Teacher, Gettysburg High School (R) wreathe laying ceremony at the 
Pentagon Memorial.

While visiting the Tomb of the Unknowns, a veteran 
approached Lt. Col. Stepen Lockridge, Commander, 
Harrisburg Battalion and Lt. Col. Omuso George, Com-
mander, New York City Battalion to thank them for 
their service. U.S. Army photo by Staci Cretu, A&PA.

On April 20, guests visited Ft. 
Belvoir, K-9 Unit to watch a con-
trolled training demonstration. 
US Army photo by Staci Cretu.

Guests of the 2011 U.S. Army Educators’ and Community Leaders’ Tour visit the Pentagon Press Room on April 19, 2011 U.S. Army photo by Staci Cretu, A&PA.
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Story and photo by Christine June, Harrisburg A&PA

  The Harrisburg Opportunity Center hosted the U.S. Army 
Adventure Semi May 21 for the 10th Annual Armed Forces Day 
at City Island, Harrisburg, Pa. 
  “It’s really beneficial when we can bring a national asset like 
this one out here because we draw a lot of attention from 
the public,” said Staff Sgt. (P) James Slough, the Harrisburg 
Opportunity Center station commander.     “Plus, we get to see 
a lot of people from the local area and a lot of good things 
come from it.”
  The semi offered the public, ages 15 and older, a chance to 
simulate firing a pistol, driving a MIA-2 Abrams Tank, flying 
an Apache Helicopter and operating an Explosive Ordnance 
Disposal robot to grab an Army water bottle as a souvenir. 
  “Quite a few people have already been through here,” said 
Slough, within the first half hour of the festivities honoring 
America’s armed forces. 
  Interactive displays, aircrafts, tanks, information booths and 
demonstrations from more than 90 local military organizations 
and agencies, and veterans groups transformed the island to 
show the public some of what it takes for the men and women 
of America’s military to do their jobs. 
    “We are fortunate to be able to hold it here and transform 
City Island into a military post for the day,” said Keith Beebe, the 
Defense Logistics Agency Corporate Communications director, 

  Harrisburg recruiters celebrate

Armed Forces Day

The Harrisburg Opportunity Center hosted the U.S. Army Adventure Semi May 
21 for the 10th Annual Armed Forces Day at City Island, Harrisburg, Pa. The 
semi offered the public, ages 15 and older, a chance to simulate firing a pistol, 
driving a tank, flying an Apache Helicopter and operating an Explosive Ord-
nance Disposal robot.

who added that this event is a tradition here to thank and 
honor America’s armed forces and to give the public a chance to 
see what the military does.
  It’s a tradition that Slough has been a part for the past four 
years. 
  “To come out here and take a look at everything America’s 
military has to offer is one of the best ways to celebrate Armed 
Forces Day,” Slough said. “Good times - everybody gets together 
to talk about the way it was and the way it will be in the future.”

S.T.A.R.

Charese Hill, a junior from the Steelton-Highspire High School, solemnly 
swears that she will support and defend the Constitution of the United States 
during the oath of enlistment into the United States Army Reserves April 7 at 
the Harrisburg U.S. Military Entrance Processing Command in Mechanicsburg, 
Pa.

Story and photo by Christine June, Harrisburg A&PA

    When she started her junior year in high school this past 
fall, Charese Hill was unaware that she would soon become a 
S.T.A.R. and the first one to join the Army.
    Initiated by Harrisburg Opportunity Center at Steelton-
Highspire Hill enrolled in a new program called Students Taking 
Active Roles (S.T.A.R.) Club.  
    “The S.T.A.R. Club is a partnership with select local high 
schools that leverages Soldier’s experience as mentors to help 
students succeed in high school and beyond,” said Mark Maza-
rella Harrisburg Battlaion Education Service Specialist, who 
added that program is modeled after JROTC. 
    Hill joined the Army Reserves April 7 as a 92G -Food Opera-
tions Specialist and will be assigned to the 365th Engineer 
Battalion in Schuylkill Haven, Pa. She headed to basic Training 
on May 30. 
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COMPANY CORNER
(L) Harrisburg Battalion participated in the 2nd Annual Our Community Salutes 
of Pittsburgh Swear-in Ceremony at the Pittsburgh Pirates Game on 27 April.  
The swear-in ceremony on the field included 250 Army, Marines, Navy, Coast 
Guard and National Guard future enlistees. All enlistees were sworn in by Lt. 
Gen. Pagonis (Ret.) For more photos visit: www.flickr.com/photos/harrisburg_
army_recruiting_battalion/sets/72157626632475784/ 
U.S. Army photo by Staci Cretu, Harrisburg Battalion A&PA.

USAREC Deputy Command-
ing General, Brig. Gen. Bryan 
Roberts visits with Brig. 
Gen. Peter Lennon, Com-
mander, 316th Sustainment 
Command (Expeditionary), 
headquartered in Coraopo-
lis, Pa. on April 27, 2011. 
Topic of discussion was the 
upcoming deployment of 
the 316th and USAREC's 
role in filling subordinate 
reserve units.  For more 
photos visit: www.flickr.
com/photos/harrisburg_
army_recruiting_battalion/
sets/72157626631955026/
U.S. Army photo by Staci 
Cretu, Harrisburg Battalion 
A&PA.

(L) Mrs. Semelsberger, Cone-
maugh Valley High School, 
Johnstown Pa. was presented the 
Colin Powell Award for outstand-
ing support of the US Military in 
her school by USAREC Deputy 
Commanding General, Brig. Gen. 
Bryan Roberts.  For more info 
on how she helps in her school 
visit: armystrongpa.wordpress.
com/2011/05/02/local-counselor-
wins-colin-powell-award/U.S 
Army photo by Staci Cretu, 
Harrisburg Battalion A&PA.

Story and photos by Bill Irwin, Harrisburg A&PA

    Over the past five years, ‘Army Heritage Days’ held at the U.S. 
Army Heritage and Education Center in Carlisle Pa. brings out pa-
trions of all ages.  This year’s celebration held May 21-22 brought 
out the smallest of patrons, Chayce Snyder, 3, who spent the 
week preceeding drawing pictures to give to every Soldier she 
saw at the event, a way to show her thanks.   
    This event is tailored to Army veterans and their families aim-
ing to keep alive the history of the nation through the eyes of a 
Soldier with equipment and living history displays.  This year’s 
theme centered on the 150th anniversary of the start of the civil 
war.  With assistance from the Mission Support Battalion, Carlisle 
Company set-up a display at one of the entrances to the event 
with a branded H-2 complete with all the electronics and an infor-
mation table.  
   During the day teams of recruiters and Future Soldiers were de-
ployed throughout the grounds of the facility to intermingle with 
the visitors and generate an active presence, enabling Future 
Soldiers to tell their Army story.   
   

Carlisle honors Army Heritage

Above:  Chayce Snyder, 
3 hands Command Sgt. 
Maj. Reginald Washington 
a picture she made for all 
Soldiers who attended 
Army Heritage Days.

Right: 1st Sgt. Willie Sul-
livan, Carlisle Company, 
Staff Sgt. Johnross Valino, 
Mechanicsburg Station 
and Capt. Michael Smith 
pose with their pictures 
drawn by Chayce Snyder.
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ARLINGTON, Va. (Army News Service, May 25, 2011) -- War fight-
ing and humanitarian assistance are just a few of the roles some 1 
million members of the U.S. Army perform today, and have been for 
more than 200 years.
   The Army celebrates its 236th birthday on June 14, 2011, and the 
milestone brings a full lineup of events to commemorate the many 
roles the Army fulfills.
   “From the first battles at Lexington and Concord to the streets of 
Mosul and Kandahar, Soldiers have always defended freedom and 
epitomized what is best about America,” said Chief of Staff of the 
Army Gen. Martin E. Dempsey, referring to the past and present role 
of the U.S. Army.
   Dempsey said that as the Army moves forward, it will continue to 
be the strength of the nation.
   “We will remain the nation’s decisive force, the clearest symbol of 
America’s commitment to freedom and the country’s preeminent 
leadership experience,” he said. “We will remain America’s Army, the 
strength of the nation.”
   Sgt. Maj. of the Army Raymond Chandler reminded everyone that 
while the Army celebrates, there are Soldiers still engaged in theater.
   “As we celebrate our Army’s birthday, remember that we still have 
more than 120,000 Soldiers in Afghanistan and Iraq,” said Chandler. 
“Happy birthday to those who make the Army what it is today, the 
premier fighting force in the free world. You are America’s Army and 
you are Army strong.”
   New this year is the Army Birthday Baseball Bash, a nationwide 
celebration of game-day events that will give local baseball teams 
and their fans an opportunity to celebrate the Army’s birthday, as 
well as recognize the service and sacrifice made by Soldiers and their 
families. 
   Teams such as the Chicago White Sox, the Chicago Cubs, the Se-
attle Mariners, and the Cleveland Indians are slated to feature events 
highlighting the Army’s 236th birthday.
   In the nation’s capital, the celebration kicks off with a formal black-
tie ball June 11, and will highlight the Army’s most important role, 

the Strength of the Nation. The ball will feature entertainment from 
the Army Field Band and country music recording artist Phil Vassar.  
The events continue with a wreath-laying ceremony at the Tomb of 
the Unknowns at Arlington National Cemetery, Va.
   What would a birthday be without birthday cake? The U.S. Army 
will have several cakes capping off the celebration - one presented 
at the Army Birthday Ball, a cake-cutting ceremony in the Pentagon 
and another one on Capitol Hill. In fact, the cake-cutting ceremonies 
will continue all around the world from U.S. Army Garrison Yongsan, 
South Korea, to West Point, N.Y., throughout the week.
   Back in the capital, the celebration will also feature precision and 
tradition with a Twilight Tattoo and performances from the 3rd 
Infantry Regiment, "The Old Guard," at Joint Base Myer Henderson 
Hall’s Whipple Field, June 15. Finally, in true Army spirit, Soldiers can 
participate in the Army Birthday Run June 17. The route will make its 
way through Joint Base Myer Henderson Hall, Va.
   In the meantime, Army garrisons worldwide will be celebrating 236 
years of strong service to the nation. At U.S. Army Garrison Kaiser-
slautern, Germany, the garrison commander and command sergeant 
major will read, “Happy Birthday U.S. Army,” to school children, and 
Fort Rucker, Ala., is scheduled to host a series of concerts in Alabama 
to highlight the Army Birthday.
   Congress created the Army June 14, 1775, and $2 million was al-
located to support forces positioned around New York and Boston. 
Congress also voted to bring forth a uniform set of rules and regula-
tions to the newly formed Army, and authorized the formation of 
10 companies of expert riflemen from Pennsylvania, Maryland, and 
Virginia, who would later become known as the 1st Continental Regi-
ment. 
   Soldiers, family members and Army civilians all over the United 
States and overseas will mark the Army’s 236th Birthday with cel-
ebrations of their own. 
   To share your own Army Birthday story, visit the Army social media 
sites, Facebook or Twitter. Visit www.army.mil/birthday/236 for more 
information.) 

America’s Army: 'Strength of the Nation' for 236 years
May 31, 2011

By Erin O. Stattel, Army News Service 
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IT’S MORE THAN  
A UNIFORM. IT’S A  
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It’s a leg up. An all-access pass. And a chance to shape your future. 
The U.S. Army gives you more opportunities through education, 
training and career paths than you’ll find anywhere else. Hear it 
from those who wear it at goarmy.com. 

NOW OFFERING UP TO $XX,XXX IN ENLISTMENT BONUSES OR 
UP TO $XX,XXX FOR COLLEGE. Stop by the Army booth or contact 
Major Will Griffin at (215) 204-4453 or wgriffin@temple.edu, or 
stop by Ritter Hall, lower level today!
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