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ON THE COVER:
Sgt. 1st Class John Cottrell, a reserve recruiter out of the 
Reading Opportunity Center, starts the four-second countdown 
for the Mechanicsburg “Wildcats” during the second round of 
pool play June 25 at the Second Annual Army Strong Tour – 
Pennsylvania Passing League – East Division tournament June 
25 at Susquehanna Township High School in Harrisburg, Pa.  
U.S. Army photo by Christine June, Harrisburg A&PA.
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The Soldiers Creed
I am an American Soldier.

I am a Warrior and a member of a team. I 
serve the people of the United States and live 
the Army Values.
I will always place the mission first.
I will never accept defeat.
I will never quit.
I will never leave a fallen comrade.

I am disciplined, physcially and mentally 
tough, trained and proficient in my warrior 
tasks and drills.  I always maintain my arms, 
my equipment and myself.
I am an expert and I am a professional.

I stand ready to deploy, engage, and destroy 
the enemies of the United States of America 
in close combat.

I am a guardian of freedom and the American 
way of life.

I am an American Soldier.
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AR360-1 for members of the U.S. Army. Con-
tents of this publication are not necessarily 
the official views, or endorsement by the 
U.S. Government, Department of Defense, 
Department of the Army, or the U.S. Army 
Recruiting Command. 

The newsletter is published bi-monthly by 
the Advertising and Public Affairs (A&PA)  
Office, U.S. Recruiting Battalion - Harrisburg. 

Please mail or e-mail submissions and 
letters to: 
A&PA U.S. Army Recruiting 
Battalion - Harrisburg,
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New Cumberland, PA 17070
COMM: (717) 614-2218
FAX: (717) 614-2241
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tronically and will be sent to everyone on 
the battalion distribution list and to those 
who request a copy.

Deadline submissions for Aug/Sept. 
edition is September 15.
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Communication: effective communication in an organization is vital both up and down 
the chain of command as well as amongst peers.  We all must coordinate and share pertinent 
information and ideas, and above all remain good listeners.

One Team/One Fight; teamwork is essential in accomplishing the mission.  Everyone has 
different backgrounds to include different levels of knowledge and experience.  You will be 
strong in some areas that others are weak in and vice versa.  It’s extremely important to put 
your heads together and work as a team to complete any given task no matter what level you 
are at.  Help and assist others that you see struggling; this will pay great dividends to you and 
the unit. 

Leadership: lead by example because everything you do is being watched and your words 
mean nothing if your actions don’t back them up.  If you are the senior person on station, take 
the initiative and be in charge. 

Discipline and Dedication to duty are critical for a successful organization.  You must 
always be willing to go above and beyond, remain focused, and overcome distractions to ac-
complish the mission.  Many of the most successful individuals do not have stellar academic 
backgrounds, but are determined, driven, and motivated to work hard to excel at their job.  On 
the other hand, some of the brightest and most intelligent personnel are the weakest in the 
unit if they are not motivated and willing to work hard.  
 
Support/Caring for individuals and their Families is also an integral part of a 
strong unit.  Everyone will experience difficult time periods in their life when they need en-
couragement and support (i.e. an illness or death in the family).  Be sensitive and always look 
out for each other.  

Training is always a top priority.  Stay current with regulation and policy updates and 
changes that pertain to your duties and responsibilities so you can remain competent in 
your area of expertise.  Remain flexible especially considering the recent rapid technological 
changes.  Physical training is extremely important and not only builds stamina and endurance, 
but also benefits the overall wellbeing and health of the unit.  

Excellence: strive for excellence, because perfection is unrealistic.  Everyone makes mis-
takes, but how you handle the particular situation by taking necessary steps to prevent the 
same mistake from reoccurring is what’s important, and makes you grow as an individual.  

Enjoy the Journey; attitudes set the tone for every unit.  Everyone must strive to keep a 
positive attitude because a negative attitude can be toxic to an organization.  Keep your sense 
of humor, have fun, and be proud of your service to this great country.

Live the Army Values both on and off duty

COLD STEEL 6
By Lt. Col. Brian K. Jenkins
  
  I’ve been in command for a couple months now and consider it an honor and privilege to be 
part of such an outstanding organization.  I’m very impressed with the professionalism and 
dedication of the Cold Steel Battalion’s military and civilian personnel.  Given the daily contri-
butions and teamwork displayed by the entire Cold Steel Team, I have no doubt the battalion 
is capable of overcoming any challenge.  Soldiers and civilians alike play a vital role contribut-
ing to the overall process of recruiting and enlisting young men and women into our future 
Army to serve our great country.  I am excited to be part of such an important organization 
and look forward to taking the Cold Steel Battalion to the next level.  

Command Philosophy

Harrisburg Battalion Mission 
With integrity and selfless service, the 
Harrisburg Recruiting Battalion provides 

strength to the Army, cares for Soldiers, 
civilians, and Families, and develops  
community support for the military.
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Story by Christine June, A&PA

he U.S. Army Recruiting Battalion – Harrisburg offers local football players an opportunity to 
compete during the summer with its Pennsylvania Passing League.
    “It’s a great thing for high school football because in the summer, all a football player has to 

look forward to is lifting weights,” said Coach Joe Headen, the Susquehanna Township High School 
head football coach, who has hosted the PPL-East Division for the past two years. “This passing 
league gives high school football players a chance to get out and compete.”
    The Pennsylvania Passing League is broken into the PPL-East and West divisions. The West camp 
opened June 11 and pitted 19 schools from Western Pennsylvania at Gateway High School in Mon-
roeville, Pa. The East division saw eight schools from central and Eastern Pennsylvania vying for the 
title June 25 at the Susquehanna Township High School in Harrisburg, Pa. 
    “I love it! It’s very fun and a great competition, and it’s great to interact and meet new people,” said 
Logan Davis, a wide receiver on the Steelton-Highspire “Steamrollers” football team, who was par-
ticipating for the first time in the East division tournament. “I think it’s amazing that the Army goes 
out of their way to help our country and still, takes the time to help us out. That’s pretty cool.”
    The league is a 7-on-7 passing competition for 14-man teams from high schools throughout the 
Keystone State.  Each school’s team gets to play a minimum of four games with three pool games 
to determine the seeding for the single-elimination division 
championship brackets.
    This year’s West division champions are the Clairton High 
School “Bears,” and the “Colonials” from Plymouth Whitemarsh 
High School are the East champions.   Recruiters supported 
their schools at both league championships as escorts for the 
teams, game and field managers, on-field referees and score 
keepers. 
    “This tournament gives us an opportunity to create or 
maintain a good working relationship with the coaching 
staff at each of our schools,” said Staff Sgt. (P) James Slough, 
the Harrisburg Opportunity Center commander, at the East 
championships. “It also shows to the coaches and schools that 
recruiters can be a resource for them.”
    This is the second straight year that the battalion and The 
Sports News Flash Radio Network were the title sponsors for 
both divisions. It is part of the battalion’s 2011 Army STRONG 
Tour, which also includes the Army Iron Man Campaign, Army 
Coach of the Year, Army STRONG Wrestler of the Year, HOOP 
STARS of the Year and Army Rivalry Tour.

This year’s West division champions are the Clairton High School “Bears”.  U.S. Army photo by Bill Irwin, A&PA

Army gives Hs footbAll teAms 
A cHAnce to compete  

T

  
U.S. Army photo by Christine June, A&PA

armystrongpa.wordpress.com

SIGNIFICANT EVENTS

AUGUST
BACK TO SCHOOL MONTH

9  PITTSBURGH ADVISORY BOARD 
CULTIVATION EVENT

11 PITTSBURGH COMPANY CHANGE OF 
COMMAND

26 WOMEN’S EQUALITY DAY

31 CPT GREENAWALT AT CAP

TBA 1E3D SCHOOL COI EVENT

SEPTEMBER
NATIONAL HISPANIC HERITAGE MONTH 
(SEP 15-OCT 15)

4-TEACHER’S DAY

5 LABOR DAY

9 DDC COMMANDER’S CUP 10K

10  STATE COLLEGE FS EVENT

11 PATRIOT’S DAY

11  WINGS OVER PITTSBURGH

16 POW/MIA RECOGNITION DAY

23 NATIVE AMERICAN DAY

30 - 2 OCT  NHRA - READING

OCTOBER
NATIONAL HISPANIC HERITAGE MONTH 
(SEP 15 - oct 15)

10 COLUMBUS DAY

31 HALLOWEEN

NOVEMBER
AMERICAN INDIAN HERITAGE MONTH

AVIATION HISTORY MONTH

3RD WEEK - AMERICAN EDUCATION WEEK

11 VETERAN’S DAY

24 THANKSGIVING 

BATTALION NEWS
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 Utilizing battalion assets to 
promote physical fitness      

BATTALION NEWS

Blog: Ever wonder what doesn’t make the newsletter?
armystrongpa.wordpress.com

Facebook
facebook.com/armyrecruitingBnHarrisburg

Twitter: Real-time battalion updates from Facebook and the Blog
twitter.com/armystrongpa

Flickr:  Harrisburg Battalion photo gallery
flickr.com/armystrongpa

Stay Connected Daily with the 
Harrisburg Recruiting Battalion 



SPOTLIGHT

The Harrisburg Recruiting 
Battalion Commander Lt. 
Col. Brian Jenkins presents 
1st Sgt. Nathan Billips with 
a Meritorious Service Medal 
June 10 at the Harrisburg 
High School in Harrisburg, 
Pa. The MSM was award to 
Billips for his serving in vari-
ous positions of increasing 
responsibility, culminating 
as the First Sergeant for 
the Harrisburg Recruiting 
Company. The award was 
presented to Billips during 
his retirement ceremony. 
Billips served 24 years in 
the U.S. Army and two years 
as the company’s first ser-

1st Sgt. Nathan 
Billips retires after 
24 years of service

    June 10 was bitter sweet for many 
of the Harrisburg Recruiting Battal-
ion as it welcomed a new company 
commander and first sergeant and 
said goodbye to Maj. Eric Sutton 
and 1st Sgt. Nathan Billips.  
    During the Change of Command 
Ceremony, Maj. Eric Sutton spoke 
fondly of his First Sergeant – 1st Sgt. 
Nathan Billips, who had his retire-
ment and Change of Responsibility 
ceremonies before the Change of 
Command Ceremony.
    Billips turned over the company’s 
First Sergeant duties to 1st Sgt. 
Mark McLeod during the Change 
of Responsibility Ceremony. Billips 
served 24 years in the U.S. Army.     
    Under Sutton and Billips, the 
Harrisburg Company became one 
out of five Pinnacle companies in 
the U.S. Army Recruiting Command. 
Both cited Pinnacle as a success 
and challenge while they led the 
company through the transforma-
tion. U.S. Army photo by Christine 
June, A&PA.

A&PA Staff Report  

    The leading medical reason most applicants fail to qualify for military service is due to weight 
issues. As a Soldier, you know all too well the importance of staying physically fit and as a re-

cruiter it can be challenging to promote physical fitness 
within your high schools.  
  With high school starting in August, the battalion’s rock 
climbing wall can assist you with this, as the wall is de-
signed to promote physical fitness, build confidence and 
personal courage, conquering inner fear, while explor-
ing the sport itself.
   The wall lends itself as a training tool for you to 
become a climbing coach; working one-on-one with 
each individual.  The battalion has two different styled 
walls. One has four, 4ft wide lanes for climbing, the other 
wall has five. Each lane is equipped with an auto belay 
system to automatically control the descent rate of the 
climber.
   An example of how to use the rock wall to promote 
physical fitness would be by holding an Army Fitness 
Tour.  The wall can be set-up along with other round 
robin fitness challenges during high school gym classes.  
These types of events can assist the high schools in 
addressing physical fitness activities as well as address-
ing the growing issue of teen obesity. This will provide 
Soldiers the opportunity to work with students in a low-
pressure setting, providing tips and goals for a healthy 
lifestyle. 

LEFT:  Students from Cedar Cliff high School in Mechanicsburg attempt to 
scale the rock wall during atheir recent field day.  Photo by Bill Irwin, A&PA. 
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Story and photos by Christine June, A&PA    
    
    Freeport Yellow Jackets’ Wide Receiver Derek Durand has the bragging rights as 
the first U.S. Army Iron Man of the Year, and he has the championship-quality ring 
to prove it.
    “It’s unbelievable. I didn’t expect it to be this elaborate. It looks like a Super Bowl 
ring,” said Durand, after he was presented the Army Iron Man ring May 31 during 
his school’s end-of-year award ceremony. 
    This was the first football season that the U.S. Army Recruiting Battalion – Harris-
burg held a 10-week campaign to recognize the best two-way high school football 
player in Pennsylvania.  
    “Playing and excelling on both offense and defense, the Army Iron Man must 
demonstrate physical and emotional strength, as well as strength of character,” said 
Mike Sinnott, from The Sports Flash Radio Network, which were the cosponsors of 
the campaign. 
    In the 2010 season, Durand had a team-high 33 receptions for 834 yards and 
10 touchdowns while making 81 tackles on defense with nine passes defended 
and a forced fumble. In the fall, Durand heads to the Slippery Rock University on a 
Football Scholarship. 
    High school football fans across the state voted for the winner of the Army Iron 
Man of the Week on www.TheSportsFlash.com.  At the end of the regular season, 
fans elected Durand as the 2010 Army Iron Man of the Year among the 10 weekly 
winners.
    “Voting got pretty intense in school,” Durand said. “My computer teacher one day 
said, ‘Okay, everyone log on and vote for Derek.’ We all logged on, and they were all 
yelling, ‘You’re winning…oh no…you’re losing.’ We were all pretty excited.”
    All the recruiters at the Butler Recruiting Station not only voted but also rallied 
the community to cast their votes for Durand, said Sgt. 1st Class Steven Jones, a 

Sgt. 1st Class Steven Jones and Sgt. Justin Myers, from Butler Recruiting Station, present the 2010 Army 
Iron Man Ring to Freeport Area Senior High School Senior Derek Durand May 31 during the school’s 
end-of-year award ceremony held in the school auditorium. 

Jostens, Inc, the legendary jeweler of championship rings worn by 
the greatest athletes in the world, designed a unique, one-of-a-
kind ring for the Army Iron Man of the Year. 

reserve recruiter from the station, who presented the 
ring to Durand. 
    “The Army Iron Man weekly competition shows the 
Army’s commitment to the local schools and students 
by taking an active interest in promoting good life 
choices,” Jones said.
   More than 55,000 votes were cast for the Army Iron 
Man of the Year for Pennsylvania with Durand receiving 
17,466 votes to beat Springdale’s Chris Liberto, who had 
14,759 votes. 
    “It’s just fabulous,” said Derek’s Father Todd Durand. 
“It’s a great honor, and for him to have something like 
this and to have it presented by the Army and every-
thing they do for our country – it’s just a great experi-
ence.”
    Both of Durand’s parents attended the ceremony. 
“I think it’s nice that the Army is always giving back,” said 
Derek’s Mother Mindy Durand. “The ring is just gorgeous 
and to have him get that ring in front of his peers and 
the community – it was nice to see that.”
    Sinnott said that the Jostens, Inc, the legendary jew-
eler of championship rings worn by the greatest athletes 
in the world, worked with the U.S. Army to design a 
unique, one-of-a-kind ring for the Army Iron Man of the 
Year.  Durand also received two tickets to a Pittsburgh 
Steelers home game and was recognized on the video 
board at Heinz Field. A profile of him as the Army Iron 
Man of the Year will also appear on the Steelers Youth 
Football TV Show. 
    The Army Iron Man of the Year was part of the battal-
ion’s 2010 Army STRONG Tour, which included the Penn-
sylvania Passing League; Army Football Coach of the 
Year; the Army STRONG Wrestler and Wrestling Coach of 
the Year, and the Army Rivalry Tour.

title

freeport senior eArns 1st 
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    While the U.S. Army Harrisburg Recruiting Battalion continues to meet 
goals, the challenges are mounting.  With less than three out of ten 17-24 
year olds not qualifing for the military, there are 70% of those that are are 
needed to step forward to protect our Nation, and more influencers are 
needed to support the decision to enlist.  To meet these challenges the 
battalion will engage community leaders in the Pittsburgh area to help tell 
the Army’s story.  
    According to Weber Shandwick’s “New Way of Advocacy” research study,  
people are turning to each other for information and advice globally.  This 
results in advocacy becoming the most powerful source of influence and 
communication.  It’s more than just word of mouth, it’s sharing advice, 
making recommendations, and making loyalty visiable while expanding 
your reach.    
     The Pittsburgh community will form together on August 9 for the first 

Pittsburgh Community Advisory Board meeting.  The 
Community Advisory Board is a partnership between 
the local Army and community leaders.  Invitees to 
this event include; community leaders, multicultural 
leaders, elected officicals, superintendents/educators, 
media and business leaders.
    This board will assist in overcoming recruitment bar-
riers with key influencers based on fear, lack of knowl-
edge and misinformation.  When properly informed 
and motivated, influencers and COI’s can become 

passionate advocates and trusted sources of information. 
    Influencers are willing to support Army service, especially when they un-
derstand the benefits; according to a survey conducted by KRC Research in 
coordination with Weber Shandwick.  Fewer than one in five influeners feel 
“very well” informed and nearly half say they do not feel informed enough. 
    Over time, Pittsburgh Advisory Board members can help the Army 
positively impact local perceptions and build an environment that is more 
favorable to the Army’s recruiting message.  Because of the status of these 
members within the community, they can be very effective in helping to 
overcome recruiting obstacles, such as access to schools.
   Through this community outreach program in Pittsburgh, the battalion 
hopes to strengthen its relationship with influential community leaders in 
order to foster a better understanding of the value of being an 
Army Soldier. 

        

   

COMMUNITY RELATIONS TIP OF THE MONTH
Look to Your Community for New Partners

    As you continue to engage your community to support the local Army 
mission, don’t forget to look to organizations you might not normally 
engage with. Consider setting up meetings with local public safety 
organizations to identify potential opportunities for sharing Army mes-
sages. Partnering with local police or fire departments provides access 
to potential Army Reserve recruits. These organizations are another 
source of influencers that you can tap to identify new advocates. En-
gagements such as these will create opportunities to interact with new 
audiences and disseminate information about the Army’s diverse career 
opportunities.

Back to Basics
Community Relations

    There are many techniques, tips, and principles of recruit-
ment and success but it all starts with self-improvement.   Fol-
lowing basis sales priniciples, it all starts with you!  In sales you 
always have to sell yourself before your product or service.  As 
an Army recruiter, you have to sell yourself and your story to 
thousands of people.  The regular application of these basic 
principles is virtually guaranteed to provide you with success. 

# 1: Get serious! Make a decision to join the top,  you are the 
only one that can hold yourself back, there is no one and noth-
ing else can do that.

# 2: Identify your limiting skill.  Identify your weakest single 
skill and make a plan to excel in that area. Ask yourself,  “What 
one skill, if I developed and did it consistently in an excellent 
fashion, would have the greatest positive impact 
on my recruitment efforts?” Whatever your answer 
to this question, write it down, set a deadline, make 
a plan, and then work on it every day.

# 3: Get around the right people. Get around 
positive, successful people.  Make a connection 
with local community members in positions you 
look to as successful, and get away from negative 
and critical people. 

# 4: Maintain physical health.  You need high levels of energy 
to sell effectively, and to bounce back from continual rejection 
and discouragement. 

# 5: Visualize yourself on top.  Imagine yourself performing 
at your best all day long. Feed your subconscious mind with 
vivid, exciting, emotionalized pictures of yourself as positive, 
confident, competent and completely in control of every part 
of your life.

# 6: Practice positive self-talk continually. Control your inner 
dialogue. Talk to yourself the way you want to be rather than 
the way you might be today.

# 7: Take positive action toward your goals.  Be proactive 
rather than reactive.  If you are not happy with your recruitment 
stats, get out there and get face-to-face with more prospects.

All successful recruiters are action oriented with an overwhelm-
ing  sense of urgency.  They develop a bias for action and they 
do it now with a compulsion for closure. They maintain a fast 
tempo and move quickly in everything they do. These are some 
of the best practices a person can implement.

And the good news is, the faster you move, the more energy 
you have, the more ground you cover, the more people you see.  
The more people you see, the more experience you get. The 
more experience you get, the more enlistments you make.

through 

Reference used:  www.briantracyinternational.com

Self-improvement         and

By Staci Cretu, A&PA

General l. Colin Powell 
ServiCe award winner

armystrongpa.wordpress.com

BATTALION NEWS
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THE “COLD STEEL” FAMILY

       EMERGENCY 
  PREPAREDNESS
    A disaster or emergency could strike at any time. When emer-
gencies occur, those most vulnerable are our youngest citizens, 
children under 5 years of age. It is essential that child care 
providers are prepared to protect our children and that parents 

ask the right questions to make sure their child care setting is safe.
    Preparing for Disaster- There are three main types of disaster that can occur: natural, technological, and attack. The first step is to iden-
tify the types of disasters that your child care program should prepare for:
    Determine the types of disasters your area could experience.
Understand the different types of disasters. The website http://capwiz.com/naccrra/utr/1/MMATQBNNAX/BYONQCAIOE/7073237446 can 
help you understand how different types of disasters threaten child care programs.
    Create a disaster plan. Child care directors and family child care providers should work to develop an emergency preparedness plan. 
Set up a team that includes employees, parents, and others involved in child care in the community to create an emergency response 
system.

Questions for Parents to ask their child care provider before a disaster happens:

-  Does my child care program have an emergency preparedness plan for the types of disaster that are likely to occur in our area?
-  Can the child care staff evacuate my child to a safe, secure, predetermined location if required?
-  How and when will I be notified in the event of a disaster that affects the child care program my child is attending?
-  Is there a designated emergency point of contact at the program for me to contact during or following an emergency?
-  If I cannot get to my child during and after a disaster, how will my child care program continue to care for my child?
-  Has the staff received disaster response training, including how to best respond to my child's physical and emotional needs during a 
disaster?
-  Will the child care program teach my child 3 years and older what to do during an emergency and how to follow the evacuation plan if 
required?
-  Does the child care program have a disaster kit with enough items to meet my child's needs for as long as 72 hours?
-  Are state and local emergency management agencies and responders aware of the child care program that my child attends?
-  How might I assist my child care program during and after a disaster?
-  After a disaster occurs, how will I be notified regarding my child care program's plan to reopen?

Questions child care providers can ask parents to better prepare for emergencies:

-  During an emergency, how can I best reach you? Parents should provide all ways they can be reached i.e. home, work, cell, email, other.
-  During an emergency, if you are unavailable, who else can I contact with regard to your child? Please list 2 emergency contacts other 
than yourself.
-  In case of an emergency, who is your health insurance provider? Please provide the policy number and contact phone number.
-  Are there any special medical needs that I might need to know with regard to your child for the 72 hours following a disaster?
-  Make sure all parents know the emergency plan, any evacuation location plan, and ways to contact you.

Are You Ready?

Parents, does your child care program have an emergency response plan? 
Will you be prepared in the wake of a disaster? These are important questions for parents and providers to consider.

For more information visit,
FEMA's Ready Kids website: 
http://capwiz.com/naccrra/utr/1/MMATQBNNAX/DAOUQCAIOG/7073237446/

Sesame Street's Let's Get Ready website: 
http://capwiz.com/naccrra/utr/1/MMATQBNNAX/KFGJQCAIOH/7073237446
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EDUCATION is key.

    By Mark Mazarella,  ESS
    
    As you are likely aware, school districts across the state and the 
14 state-run colleges/universities are taking a serious cut in funding 
for the coming school year--to the tune of nearly $1-billion dollars.  
For public high schools, this has translated into teacher furloughs/
lay-offs, elimination of programs, and numerous positions being 
eliminated--especially those part-time positions involving electives, 
extra-curricular and after-school programs.    
    For recruiters, this unfortunate situation may open doors that 
were previously closed whether it’s volunteering services as an 
assistant coach, hall monitor, substitute teacher, guest speaker, 
test proctor, or after school detention monitor.  There is also the 
opportunity to incorporate some of our exceptional educational 
resources such as the ASVAB Career Exploration Program, March2-
Success, or S.T.A.R. Leadership Club, with these deeps cuts in fund-
ing.  There may be an opportunity for you to offer your services as a 
role model, or mentor to help your high school mitigate significant 
funding shortfalls.  
    The web address below contains a tool for identifying just how 
much money each of the state's 500 school districts will lose this 
year, compared to last.  

http://www.psea.org/apps/budget/budgetimpact.aspx

    As a professional recruiter, this should be useful in understand-
ing the challenges your school(s) are facing as they enter the 
2011-2012 school year.  You should also take an opportunity to 
attend one of your local school board meetings (usually held every 
2-4 weeks) to see first-hand how districts are grappling with this 
unprecedented reduction in funding and where you might be able 
to help.  If you cannot attend the meeting, you can usually read the 
meeting minutes on the school district's website.             
    In addition to cuts to public school districts, the 14 state-owned 
universities (Bloomsburg, California, Cheyney, Clarion, East Strouds-
burg, Edinboro, IUP,  Kutztown, Lock Haven, Mansfield, Millersville, 
Shippensburg, Slippery Rock, and West Chester) and the four state-
supported universities (Penn State, Temple, University of Pittsburgh 
and Lincoln University), will all see significant cuts to funding, 
resulting in higher costs to attend, making Reserve Duty, as well as 
our tuition assistance: College Fund, and GI Bill benefits even more 
attractive.  
    For assistance with presenting information to schools, or for 
additional information on Army education-related programs and 
incentives, contact the Battalion Education Service Specialist at 
717-614-2197 or mark.mazarella@usarec.army.mil.

$1 Billion Cut in State Funding 
Provides Opportunity to Engage Schools 
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    Some of the Air Force aviation-minded cadets were a bit confused on 
why they were getting parachute training. For them, it was a bit like,  
“Why would we want to jump out of a perfectly good airplane?”
   The training was an airborne class taught June 29 by Army Recruiters 
Staff Sgt. Joseph Tremblay and Staff Sgt. Daniel Gordon for 15 cadets 
from the Civil Air Patrol Harrisburg International Composite Squadron 
306 at the 193rd Special Operations Wing Pennsylvania Air National 
Guard Base.
   “It was by far one of the best things I have done in CAP so far,” said 
Cadet Chief Master Sgt. Joseph Dempsey, 17, who has been involved 
with the all-volunteer organization for about five years.
  Serving as a civilian auxiliary of the U.S. Air Force, CAP provides 
aerospace and emergency services education for cadets, ages 12 to 21.
  Both recruiters are Airborne Soldiers currently assigned to the 
Harrisburg Opportunity Center. Previously,  Tremblay was an instructor 
at the three-week Army Airborne School in Fort Benning, Ga. 
   As he had done with Future Soldiers in April, Tremblay combined and 
condensed the school’s first week – known as Ground Week – into a 
two-hour, hands-on training session. 
   “You are going to be learning how to wear the equipment and land 
without injuring yourself,” Tremblay explained to the cadets at the 
beginning of instruction.
Dempsey, who will be a senior next year at Elizabethtown Area High 
School, has been dead-set for the past year on joining the Air Force as 
a pararescueman. Tremblay selected Dempsey as the only cadet to don 
the full parachute gear as an example for the class.
   “(This airborne training) opened my eyes to what it would be like to 
be a pararescueman and what the gear would feel like,” said Dempsey, 

who admitted that before this training he knew that the Army had 
an airborne program, but he thought it was only for those in Special 
Forces. 
   During the training, Dempsey and his fellow cadets learned that 
the Army Airborne School is open to troops of both genders from 
all branches of the Department of Defense, as well as allied military 
personnel.
   Working together in teams of two, each cadet was able to don a 
parachute harness. As Tremblay gave instructions on how to put 
the harnesses on, Gordon double-checked to ensure cadets were 
properly wearing their gear. 
   They would keep these harnesses on throughout the basic airborne 
class that touched on the five points of performance: proper exit, 
check body position, and count; check canopy and gain canopy 
control; keep a sharp lookout during your entire descent; prepare to 
land; and, land. 
   “I was blown away by the training,” said Capt. Ryan Greenawalt, the 
Harrisburg Recruiting Company commander. “I understand that most 
of their training is Air Force aviation focused, but this training gives 
the cadets a little bit of exposure to the Army and that we do have 
airborne and all kinds of different options.”
   Greenawalt, who is a Blackhawk pilot, has already signed on to 
provide training to the cadets. The Harrisburg Company garnered 
three centers of influence from this training.
   It also gave Dempsey a wider outlook for his future. Immediately 
after the training, he said that he is going to take a longer look at the 
requirements and qualifications for 68W – Army Combat Medic, as 
well as the Army’s airborne program, before making a final decision. 

Staff Sgt. Joseph Tremblay tells Civil Air Patrol cadets that they need to yell “AIRBORNE!” June 29 during training at the 193rd Special 
Operations Wing Pennsylvania Air National Guard Base.

Harrisburg recruiters instill 
‘AIRBORNE!’ to tell the Army story

Staff Sgt. Joseph Tremblay shows how to rig the combat equipment onto 
a parachute jumper with assistance from Cadet Chief Master Sgt. Joseph 
Dempsey.

Story and photo by Christine June, A&PA
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   In front of the pitcher’s mound and 6,343 spectators, 22 Future Soldiers 
raised their hands and recited the military enlistment oath minutes before 
the start of a Harrisburg Senators minor league baseball game June 12 at 
the RiverSide Stadium on City Island. 
    The U.S. Army Recruiting Battalion-Harrisburg hosted this event to cel-
ebrate the U.S. Army’s 236th Birthday on June 14. This event also included 
throwing out the first pitch and providing a color guard for the National 
Anthem.   
    “Everyone was staring and clapping for us. It was exciting, and I had a lot 
of fun,” said Justin Torres, who joined the Army as an Aviation Operation 
Specialist. He will attend basic training in September at Fort Jackson, S.C.
    The Army Birthday Baseball Bash is part of the nationwide celebration 
to recognize the service and sacrifice made by Soldiers and their families. 
It's a national game-day series of events that give local baseball teams and 
fans an opportunity to join the celebration. 
    The Harrisburg Recruiting Battalion also hosted Army Birthday Bashes at 
minor league baseball games with the Reading Phillies on June 12 and the 
Lehigh Valley IronPigs on June 14.
    At the Harrisburg Senators game, the Harrisburg Recruiting Battalion 
Commander Lt. Col. Brian K. Jenkins administered the oath and threw out 
the first pitch.
    “I think it’s great that we are able to have the Future Soldiers come out 
here and do their oath of enlistment in front of the community like this,” 
said Jenkins, who was administering the oath for the first time as the 
battalion commander, but he had plenty of practice when he was the 
commander for three years of the Military Entrance Processing Station in 
Syracuse, N.Y.  Jenkins took command of the battalion last month. 
    Joining the Army from either the Harrisburg or Lancaster Opportunity 
Centers, the Future Soldiers were then able to watch the game in seats 
along the first-base line. The Harrisburg Senators lost to the Akron Aeros, 
5-4. 

Harrisburg, Lancaster Future 
Soldiers celebrate Army’s birthday at 
the minor leagues 

The Harrisburg Recruiting Battalion Commander Lt. Col. Brian K. Jenkins administers the 
military enlistment oath for 22 Future Soldiers June 12 before a Harrisburg Senators baseball 
game at RiverSide Stadium on City Island in Harrisburg, Pa.  

COMPANY CORNER

    Kittanning Senior High School Seniors Jenn Hockenberry and 
Shannon Walker, and Northern High School Junior John “Jack” 
Krimmel ruled the first-ever U.S. Army “Youth LDRSHIP Essay 
Contest” for Pennsylvania high school juniors and seniors. 
        
        
       
  
   
 

 

 

    First-Place Winner Hockenberry earned a $1,000 savings bond, 
and her classmate, Walker got a $500 savings bond for placing 
second in the inaugural contest sponsored by the U.S. Army 
Recruiting Battalion – Harrisburg and the Society of Professional 
Journalists’ Keystone Pro Chapter.  Krimmel received a $300 sav-
ings bond for placing third. 
    Sgt. Justin Myers, from the U.S. Army Recruiting Station – But-
ler, presented certificates of appreciation to Hockenberry and 
Walker May 31 during the English Advance Placement class they 
share together. 
    Staff Sgt. Artis Goddard, from the U.S. Army Recruiting Sta-
tion – Mechanicsburg presented a certificate of appreciation to 
Krimmel May 31 during Northern High School’s end-of-the-year 
award ceremony. 
    “Out of all the high school juniors and seniors throughout 
Pennsylvania, this school and this class have the first- and 
second-place winners of an essay contest sponsored by my 
battalion. How amazing is that?,” asked Myers, to the class just 
before he announced the winners’ names. 
    The essay winners have already received the savings bonds to 
use for their post-secondary education from the SPJ Keystone 
Pro Chapter. Buying books is how Hockenberry plans to spend 
her savings bond when she goes for her nursing degree at Indi-
ana University in the fall. Walker was thinking about using the 
money toward a camera since she is headed to the Art Institute 
of Pittsburgh for Digital Filmmaking and Video Production. 
    Open to high school juniors and seniors throughout Pennsyl-
vania, the contest was centered on one question. How did their 
high school experiences prepare them for their future goals? In 
answering, students had to include at least one of the Army’s 
Core Values – Loyalty, Duty, Respect, Selfless-Service, Honor, 
Integrity and Personal Courage – in short form LDRSHIP.
       Representatives from Harrisburg Recruiting Battalion and SPJ 
Keystone Pro Chapter judged and administered the contest.

U.S. Army Essay Winners Earn 
$1,000, $500, $300 Savings Bonds 

Story and photo by Christine June, A&PA
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ARMY NEWS

WASHINGTON, June 30, 2011 -- Bronze campaign stars are now autho-
rized for servicemembers who have served in Iraq since Sept. 1, 2010, or 
in Afghanistan since Dec. 1, 2009, Defense Department officials an-
nounced today.
    The new campaign stars, worn on the Iraq and Afghanistan campaign 
medals, recognize service during Operation New Dawn in Iraq and the 
Consolidation III campaign phase in Afghanistan.
    Operation New Dawn began Sept. 1, 2010, marking the official end of 
Operation Iraqi Freedom and U.S. combat operations in Iraq and a new 
focus on advising, assisting and training Iraqi security forces.
    The Consolidation III campaign in Afghanistan began Dec. 1, 2009, the 
date President Barack Obama committed to sending 30,000 additional 
troops to Afghanistan with a plan to begin drawing down that force in 
July.
    The services will announce implementing instructions to their members about wear of the new campaign stars.
    Servicemembers who have qualified for the Iraq Campaign Medal and Afghanistan Campaign Medal may display a bronze campaign 
star on their medal for each campaign phase in which they participated. A silver campaign star is issued in lieu of five bronze stars.
    Six other campaign phases were previously identified for Iraq, and three in Afghanistan.

In Iraq, they are:        

-- Liberation of Iraq, March 19 to May 1, 2003
-- Transition of Iraq, May 2, 2003 to June 28, 2004
-- Iraqi Governance, June 29, 2004 to Dec. 15, 2005
-- National Resolution, Dec. 16, 2005 to Jan. 9, 2007
-- Iraqi Surge, Jan. 10, 2007 to Dec. 31, 2008
-- Iraqi Sovereignty, Jan. 1, 2009 to Aug. 31, 2010

The Defense Department first authorized campaign stars for service in Iraq and Afghanistan in April 2008

By Donna Miles, American Forces Press Service 

In Afghanistan, the previously identified campaign phases are:

-- Liberation of Afghanistan, Sept. 11 to Nov. 30, 2001
-- Consolidation I, Dec. 1, 2001 to Sept. 30, 2006
-- Consolidation II, Oct. 1, 2006 to Nov. 30, 2009

hroughout history, our Soldiers, veterans, civilians and 
the entire extended Army family have made contributions 
to our Nation. The Season of Remembrance lasts from May 
through July every year to recognize and remember their 

sacrifice and service.

T
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   In an effort to address military spouses’ 
employment challenges, the Defense Depart-
ment today launched a program to expand 
career opportunities for military spouses 
worldwide, and to recognize the skills and 
talents they bring to the employment table.
    Flanked by military spouses and corporate 
leaders, top government and military officials 
unveiled the Military Spouse Employment 
Partnership during a ceremony at the U.S. 
Chamber of Commerce here. The partnership 
encompasses more than 70 employers who 
have committed to opening their doors to 
spouse employment.
    In remarks at the event, Jill Biden, wife of 
Vice President Joe Biden, lauded military 
spouses for their service and sacrifice as 
they juggle households, children, volunteer 
work and jobs -- many times in the midst of 
deployments.
    Due to their ability to thrive despite mul-
tiple challenges and demands, she noted, 
military spouses possess the qualities highly 
sought after by employers, such as dedica-
tion, flexibility, a strong work ethic and “end-
less energy.”
    “If you’re looking for hard-working, highly 
skilled and educated, dedicated employees,” 
Biden said, “our military spouses are precisely 
the employees you need.
    “Every day our military spouses are giving 
back to our country,” she added. “While their 
loved ones are called to serve, they serve 
right alongside them. Now we must serve 
them as well as they serve us.”
    Deborah Mullen, who was accompanied to 
the event by her husband, Chairman of the 
Joint Chiefs of Staff Navy Adm. Mike Mul-
len, acknowledged the difficulties military 
spouses face in finding jobs. Many spouses, 
she noted, are turned away for jobs, not due 
to their qualifications or training, but due 
to the frequent moves their servicemember 
spouse is required to make.
    “More than one spouse has told me, ‘All I 
wanted was to get in the door to be able to 
be judged on my merits, my qualifications 
and my strengths,” she said. But in many 
cases, she noted, they are unable to even 
score an interview.
    “They aren’t asking of rules to be broken or 

regulations to be cast aside,” she said. “They 
know the economy is tough out there. This 
isn’t about entitlement for them; this is about 
opportunity. Military spouses just want the 
same shot as everyone else.”
    Only one percent of the nation serves, 
comprising about 2.2 million servicemem-
bers, Mullen said, and about half of them are 
married to someone seeking a job. And most 
of those job seekers are women, she noted, 
“educated resilient, serious women who pos-
sess strong values and even stronger work 
ethic.”
    The partnership launched today signifies a 
positive step toward employing these highly 
skilled spouses, Biden said. 
    “We’re making it a little easier for them to 
find work, and perhaps a little less frighten-
ing for new employers to take that gamble 
and find the talent so resident in our ranks,” 
she said.
    But the work is just beginning, Biden not-
ed. Today, the Defense Department launches 
the partnership, she said, and “tomorrow, we 
must make that partnership work.”
    Clifford L. Stanley, undersecretary of de-
fense for personnel and readiness, lauded the 
partnership, noting that programs like this 
didn’t exist when he joined the Marine Corps 
in the 1960s. He recalled a time when he and 
his wife had to watch their spending, unsure 
of whether or not she’d have a job at the next 
duty station.
    Today, there’s an abundance of programs 
aimed at supporting military families, and 
their welfare is taken into consideration at 
every level of command, Stanley said. The 
partnership is a significant commitment to-
ward that military family care and, he added, 
“a big deal” for spouses and employers.
    The event also marked the inclusion of 15 
new employers who signed onto the partner-
ship today. 
    Leaders from each company stepped for-
ward to sign a statement of support, signify-
ing a pledge to:

-- Increase employment opportunities for 
military spouses, while maintaining employ-
ment for relocating spouses
-- Provide career promotion opportunities for 

Career OPPORTUNITIES 
expand for military spouses
By Elaine Sanchez, American Forces Press Service 

military spouses who are excelling at their 
jobs
-- Ensure pay equity for military spouses 
commensurate with their level of training, 
work experience, accomplishments and 
credentials
-- Spread the word about spousal support 
throughout the military and corporate 
America.
Partners also are pledging to post job oppor-
tunities on the Military Spouse Employment 
Partnership Web portal located on OurMili-
tary.mil at http://www.ourmilitary.mil.
    The partnership program evolved from the 
Army Spouse Employment Program, through 
which more than 100,000 military spouses 
have been hired since 2003, explained Rob-
ert L. Gordon III, deputy assistant secretary of 
defense for military community and family 
policy.
    “As [this program] continues to grow, just 
think about what this partnership can do for 
our spouses, for our military,” he said.
    Retired Army Brig. Gen. Gary Profit, senior 
director of military recruiting for Walmart, 
one of the program’s partners, noted the 
importance of caring for military families in 
all sectors of society.
    “As a retired Army officer, and with a 
spouse that followed me around the world 
for 31 years, it’s an opportunity to give back 
to those with whom we had the privilege of 
serving,” he said of the partnership. “It’s an 
important public and private partnership 
we have to honor the service and sacrifice of 
military spouses who have served very much 
as their uniformed member serves.”
    Military spouses also voiced their approval 
of the program.
    “It will make our lives as military spouses so 
much easier, because right before you move, 
there’s that ramp up of getting that resume 
ready and all that on top of moving,” said 
Kristi Hamrick, an Air Force spouse who has 
moved 11 times in 17 years. “If you can get a 
job where you have another job waiting on 
the other end that would reduce so much 
stress.”
    “I’m overwhelmed,” added Jennifer Pilcher, 
wife of Navy Cmdr. Eddie Pilcher. “I truly think 
it’s the first time in history that the military 
spouse has been recognized. To sit here and 
hear the program is for us is overwhelming 
and exciting.” 
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